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Jill Hummel was named 
president of Anthem 

_ Blue Cross Blue Shield in 
Connecticut in 2013, 
joining a growing 
number of women in 

_the state taking on 

executive posts. 
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CT companies make progress in diversifying top ranks 


By Sheena Butler-Young 


sbulter@HartfordBusiness.com 


omen account for more than half of U.S. college students 


W and influence 80 percent of the purchasing decisions in the 
country, yet many states still struggle to end leadership dis- 


parities in the workforce and close gender-wage gaps. 





Connecticut, however, is one of several top-ranking states leading 
the charge in offering women greater opportunities for professional 
development and economic growth, according to one recent study. 

Several recent high-profile women executive promotions in Con- 
necticut — Hartford health insurer Aetna naming Karen Rohan 


Continued on page 12 


Not all of CT satisfied with low fuel prices 





The Fas Mart gasoline station on Enfield Street in Enfield has had trouble competing with 
the cheaper gas prices offered at the Pride station, shown above, in Longmeadow, Mass., 
located less than a block away. 


By Gregory Seay 


gseay@HartfordBusiness.com 


onnecticut gasoline prices 
C are the lowest in years, 

and the motoring public 
couldn't be happier. 

So, with the drop, wholesalers 
and retail gas-station operators 
are giddy, too, right? 

Wrong. 

Falling pump prices have also 
exacerbated the decades-long 
“gas war” between Connecticut’s 
gasoline wholesalers and retailers 
and state policy- and budgetmak- 
ers. But one state lawmaker says 
time may finally have come to 
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eliminate one of those fuels taxes. 

Dealers say that Connecticut’s 
taxes on motor fuels consistently 
rank it among the three most cost- 
ly states to sell gasoline, leaving 
them vulnerable to out-of-state 
competitors along the Massachu- 
setts, New York and Rhode Island 
borders, which are taxed less and 
can sell their product cheaper. 
That also has left Connecticut 
vulnerable to reductions in its col- 
lection of motor-fuel tax receipts. 

“Their volumes on the borders, 
especially the Massachusetts- 
Connecticut border, are down to 
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JUST BECAUSE YOU’VE BEEN SWITCHED 
TO FRONTIER DOESN’T MEAN 
YOU NEED TO STAY WITH THEM. 


Choose Comcast Business Internet and enjoy business-grade 
solutions to help you stay competitive in today’s marketplace. 
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¢« Consistent, reliable soeed even during peak hours — up to 150 Mbps 
The fastest WiFi with the most coverage for your business 


Access to millions of WiFi hotspots nationwide — so you 
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Dedicated, trained business experts who can 
assist you — 24/7 


CHOOSE COMCAST BUSINESS. 


CALL (877) 589-8810 TODAY. 


BUILT FOR BUSINESS" 


Restrictions apply. Not available in all areas. WiFi claim based on September 2014 study by Allion Test Labs, Inc. Actual speeds vary and are not guaranteed. 
WiFi hotspots available with Deluxe Internet and above. Hotspots available in select areas. Call for details. © 2014 Comcast. All rights reserved. 
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CMG-Grove Hill merger aims to preserve 





By Matt Pilon 


mpilon@HartfordBusiness.com 


cian groups say they aren’t interested 

in becoming part of a large hospital 
network, so they’re planning to join forces to 
protect their independent business models. 

Connecticut Multispecialty Group (CMG) 
and New Britain’s Grove Hill Medical Centers 
plan to merge their 185 doctors this year. And 
while their combination is in line with the con- 
solidation trend sweeping across Connecticut’s 
healthcare industry, they’re bucking indepen- 
dent doctors’ inclinations to join hospitals. 

“Sooner or later, there’s only going to be 
hospital-based groups or large groups of doc- 
tors,” said Dr. Michael Genovesi, Grove Hill’s 
CEO. “That’s our big thing. We really want to 
remain independent. We think that’s the best 
way to practice medicine.” 

His CMG counterpart, Dr. Jarrod Post, 
echoed similar sentiments. 

“We see doctors making choices that are to 
either stay independent or join other entities,” 
Post said. “The pressure is higher than ever.” 

The CMG-Grove Hill deal would be a 
merger of equals, and the new organization 
would likely operate under a different name. 

Post and Genovesi say they’ve been 
approached by and turned down a number 
of would-be acquirers and partners, because 
they think the physician-run model means a 
better lifestyle for doctors — with more flex- 
ible schedules and sometimes better pay — 
as well as better care for their patients. 

But ifthey’re going to do a deal — and they 
each realize at some point they must — Grove 
Hill and CMG would rather team up together, 
because the two have a shared history and 
similar business models and philosophies, 
Post and Genovesi said. 

The merger will create a group that, size 
wise, ekes past Hartford Healthcare Medical 
Group’s 175 doctors and nips at the heels of 
ProHealth Physicians’ 235 doctors. 

CMG and Grove Hill both say their prac- 
tices are financially strong and doctors aren't 
feeling any desperation to do a deal right now. 
But like many healthcare providers, they 
see benefits in getting larger, particularly 
as insurers and components of the Afford- 
able Care Act press physicians to trim costs 
through population-based care. 

“We see more of these contracts that are 


T wo of Greater Hartford’s largest physi- 


either shared sav- 
ings or insome other 
way  valued-based 
continuing to come 
forward,” Post said. 

That type of care 
requires increased 
tracking of patients, 
more collaboration 
between doctors 
and providers, and 
greater investment 
in the right software 
and IT infrastruc- 
ture. Bigger organi- 
zations have a better 
shot at doing it more 
effectively, they say. 

In addition, both 
practices have com- 
plementary geog- 
raphies and a wide 
variety of special- 
ists that can keep 
patients in house, 
which leads to bet- 
ter coordination of 
care, they say. Their 
combination could 
also mean taking a 
piece of a patient’s 
healthcare expen- 
ditures from other 
area providers. 
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The benefits 
of bigger 

Medical industry 
experts say the CMG-Grove Hill merger is 
significant, but it’s also part of a larger trend. 

“Being a small organization, you've got 
to get bigger to have clout with the payers 
and to have clout with the electronic health 
record companies and all that other stuff,” 
said Douglas Arnold, who until recently was 
CEO of Middletown’s Medical Professional 
Services, which negotiates for and provides 
services to more than 400 doctors. 

Genovesi said there’s no denying that 
creating a stronger negotiating position with 
payers and hospitals is part of the strategy, 
though he said the combination will also 
mean better outcomes for patients, which is 
a benefit for all sides. 

He said the groups made sure to keep the 






imi 


Dr. Jarrod Post, CEO of Connecticut Multispecialty Group, sees his physician group’s 
pending merger with Grove Hill as a way to become more proficient in population care. 


region’s largest healthcare provider, Hartford 
Healthcare, apprised of the deal, since CMG 
and Grove Hill both have important patient- 
care contracts at Hartford Hospital and The 
Hospital of Central Connecticut. 

“We'd be lying if we said bigger is not bet- 
ter,” Genovesi said. “It is.” 

Asked for its reaction to the planned merger, 
Hartford Healthcare released a statement calling 
CMG and Grove Hill “respected medical groups.” 

“Hartford Healthcare looks forward to 
continuing our work together with their 
members and patients as these two groups 
form anew affiliation,” the statement said. 

Though the two groups decided to 
announce their merger intentions in late 
2014, there is still much to do before the deal 
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independent-doctor model 


is finalized. 

Like most mergers, each side will vet the 
other for undisclosed legal liabilities or other 
problems. 

One key decision will be deciding if the 
merged group will do all of its own negotiat- 
ing with insurers, Genovesi said. 

While Grove Hill has always done all of its 
own negotiating, CMG is amember of Hartford 
Healthcare's clinical integration organization, 
called Integrated Care Partners. That entity, 
which includes both Hartford Healthcare doc- 
tors and those in private practice, negotiates 
on CMG’s behalf for value-based contracts. 

It is undetermined whether or not Grove 
Hill and CMG would remain in that organiza- 
tion post-merger. 

“Our [agreement] says before we sign the 
contract, we must agree on how those steps will 
go,’ Genovesi said. “We will all have to vote on 
that, but whatever happens, it has to be united.” 


Much in common 

CMG and Grove Hill are, in many ways, 
mirror images of each other. 

In fact, a physician left Grove Hill in 1997 
to form CMG, which has grown to just over 
100 doctors in a relatively short amount of 
time. Grove Hillis one of the oldest physician 
groups in New England. 

Both are owned by doctors with a wide 
range of specialties. There are no investors 
or other equity partners. Both are close with 
Hartford Healthcare. 

They also share similar democratic, phy- 
sician-owned management structures, in 
which doctors become equal partners and 
each has one vote on business matters. 

The two feel they fit together well, both geo- 
graphically andinthe services they offer. CMG’s 
17 offices and Grove Hill’s dozen offices blanket 
Hartford County, with Grove Hill’s presence 
more evident in the southern communities. 
“[CMG] is very strong in Hartford and that 
whole area, and we're like a very big fish in a 
small pond around here,” said Genovesi from 
his New Britain headquarters. 

Both also say they don’t feel the immedi- 
ate need to do a deal. 

“It’s a pleasure to come at this from a posi- 
tion where we are financially solid,” said Post, 
adding that CMG’s revenues have grown 30 
percent over the past five years. Grove Hill also 


Continued >) 





ss 
INFINITY. 


Hall & Bistro 


Hartford & Norfolk, CT 
presented by (Sy) Webster’ 


4K WW GtKste 


Ore lmiitite 


Great Food 
Great Company! 


www.HartfordBusiness.com 





NO 


ee 










a. 





Many more at InfinityHall.com 
* Orleans 
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UPCOMING SHOWS 


* The Sounds of Frank - The ultimate 


musical tribute to Frank Sinatra 
* Dave Mason’s Traffic Jam 
* Comedy Night with Dan Naturman, 
Shaun Eli, and Katherine Williams 


-~ ~ 


VY World-Class Music Every Week! 





V 4-Star Bistro 


V Special Event Mecca! 


V Corporate Ticket Program! 


* The Subdudes 

* Voyage — The #1 “Journey” tribute 
band in the world 

* Bela Fleck & The Knights 

* Riders on the Storm 

* Ladysmith Black Mambazo 


Rising and Old James 


Tickets at: www.InfinityHall.com * Toll Free: 1-866-666-6306 
860.560.7757 * 32 Front St., Hartford, CT 


* XG Extreme Guitar Tour feat. Uli Roth 
and Vinnie Moore with Black Knights 





* Robert Randolph and The Family Band 

* Maceo Parker 

* Bob Marley Birthday Bash 
feat. Anita Antoinette (from The Voice), 
Jesse Royal, | Anbassa and Knight Blade 
Hosted by Nikki Z from Hot 93.7 

* Leon Russell 

* Robert Earl Keen 
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© Merger 
just had its strongest month, Genovesi said. 


Giving credit 

Jack Reed, CEO of ProHealth Physicians, 
the biggest physician group in Greater Hartford 
that’s not hospital owned, said any move that 
strengthens patient care in the region is a plus. 

“I think they’re like-minded organizations 
and have a good shot and being successful in the 
integration of their two practices,” Reed said. 

Though they compete in some respects, 
ProHealth focuses largely on primary care, 
so its doctors send some of their patients to 
CMG and Grove Hill specialists. 

“We depend on a well-run Grove Hill and 
Connecticut Multispecialty Group,” Reed 
said. “It’s an opportunity to be more produc- 
tive partners with them.” 





Grove Hill CEO Dr. Michael Genovesi says the proposed 


merger is a way for doctors to remain independent. 
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Read the print edition of the Hartford 





Business Journal every week. We can 
deliver your B2B marketing messages 
to the C-Suite and the corner office. 


Source: Circulation Verification Council. Publication audit report 
and reader survey for HBJ. July 1, 2013-March 31, 2014 


For more info about how the Hartford Business Journal can help you 
reach your target audience, contact Jessica Baker at 860-236-9998 x122 


or jbaker@HartfordBusiness.com 
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CT workplace deaths 
lowest on record 


Twenty-six people died in Connecticut 
workplaces in 2013, the fewest since the 
U.S. Bureau of Labor Statistics started 
keeping track in 1992. 

By comparison, Connecticut had 36 work- 
related deaths in 2012. The highest number 
of annual workplace deaths on record was 
57 deaths in 1998; the previous low was 28 in 
2008. The 2013 numbers are preliminary and 
won't be finalized until April. 

Connecticut’s work-related deaths are far 
below the national average, where 3.2 work- 
ers died per 100,000 in 2013. Since 1992, Con- 
necticut’s work-related death rate always has 
been below the national average. 

In 2013, Connecticut was the eighth low- 
est state for work-related deaths; only South 
Dakota, Maine, New Hampshire, Hawaii, 
Delaware, Rhode Island, and Vermont per- 
formed better. The states that had the most 
work-related deaths were Texas, California, 
Florida, Pennsylvania, and Illinois. 

Of the 26 deaths in 2013, seven were the 
result of violence in the workplace, includ- 
ing four suicides; seven were transportation 
accidents; six were fatal falls; and five were 
equipment mishaps. There were no deaths 
from fires or explosions, the third year in 
a row Connecticut did not have any work 
fatalities in that category. 

Men accounted for 25 of the 26 Connecticut 
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‘DoONo’ developer 


Middletown 
developer Robert A. 
Landino says he and 
his partners’ vision 
for a downtown 
Hartford ballpark 
ringed by new hous- 
ing, offices and retail 
is closer than ever to 
breaking ground. 

Landino told HBJ 
last week that his 
Centerplan  Devel- 
opment Co. is close 
to wrapping up contracts with the city and 
the state transportation department, and 
groundbreaking for the $350 million “Down- 
town North” redevelopment could come as 
early as Feb. 1. 

“We're hoping to get started in about six 
weeks,” Landino said. 

Last Monday, Landino announced 
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CT Work Deaths by Industry, 
2011-2013 


Industry Deaths 


Construction 22 


Professional and 
business services 14 





Retail trade 6 





Information 4 





Financial activities S) 





SOURCE: U.S. BUREAU OF LABOR STATISTICS 


deaths. The age group with the most deaths 
(10) was the 55-64 range. The majority of those 
who died — 54 percent — were self-employed. 

— Brad Kane 


eyes Feb. 1 start 
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Centerplan had acquired the real estate, 
vehicles and other assets of former North 
Haven contractor Earth Technology Inc. 
He said the equipment and other resourc- 
es acquired in the deal enhance Centerplan’s 
construction capabilities for the DoNo devel- 
opment and other New England projects. 
— Gregory Seay 


Foreclosure mediation program 
extended for 2 years 


The banking community has pushed 
hard to make changes to and scale back 
Connecticut’s aggressive foreclosure medi- 
ation requirements, but the program won't 
be going away anytime soon. 

Lawmakers have agreed to extend the 
program for two more years and it will now 
run through June 30, 2016. 

The state’s foreclosure mediation pro- 
gram determines whether borrowers and 
lenders can reach an agreement that will 
avoid foreclosure. The program, which was 
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created at the height of the mortgage crisis in 
2008, uses the Judicial Branch’s foreclosure 
mediators to conduct mediation sessions. 
The foreclosure mediation process has 
helped some homeowners avoid, or put off 
foreclosure, but it also created a bottleneck 
in the foreclosure process, which frus- 
trated bankers. It also led Connecticut to 
experience a higher-than-average rate of 
residential mortgages under foreclosure 
procedures. 
— Greg Bordonaro 
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PDS has been meeting 
the needs of the 
construction industry 
since 1965. Our 
dedicated team of 


Gymnastics Express | Glastonbury, Connecticut 


PDS acted as General Contractor to complete an 
addition of 3,500 square feet to this occupied fitness 
facility. PDS built the original building and were asked 
to perform their services again for an expansion. The 
entire building is now 14,000 square feet in which 
both projects were completed on time and within 
budget. Girls and Boys from all over Connecticut 
compete and exercise in this gymnastics building. 


design and construction 
professionals welcomes 
the challenge of serving 
its past and future 


TOTAL PROJECT SIZE: 14,000 SF customers on their most 
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INDEPENDENT AUTHORIZED BUILDER 


CHIEFES 


BUILDINGS 
a division of Chief Industries, Inc. 


The builder’s choice in metal building solutions. 


In an ever-changing 
digital world, 


adaptation Is key. 


Our award-winning marketing and public relations team 
specializes in nimble strategies that can adapt to changing 
technology and changing business needs. 
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MARKETING & PUBLIC RELATIONS 


make yourself perfectly clear 


Connecticut | New York City | Westchester 
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BY THE NUMBERS 


23.6% 


The effective tax rate in 2011 on 
the 725,202 Connecticut 
households earning $48,000 or 
less, according to a recent 
report from the Department of 
Revenue Services. 


$496,000 


The amount of delinquent tolls 
Connecticut motorists owe New 
York for driving over the Henry 
Hudson bridge since 2012. 


$9 


Taking effect May 1, a new 
recycling fee that Connecticut 
retailers must charge when 
selling a mattress. 


The approximate number of 
weeks Gov. Dannel P. Malloy has 
to submit a two-year budget 
plan to the state legislature by 
Feb. 18. 
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CT Friendly’s operator to 
close some restaurants 
through bankruptcy 
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ownership 
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Utilities Chairman and 
May is leading his 
hrough a major 





GOVERNMENT, POLITICS & LAW 
Hartford Mayor Segarra announces re-election run 


Facing the potential of several Democratic challengers in November, Hartford 
Mayor Pedro E. Segarra announced last week that he will seek a second full 
term as mayor. 

Segarra made the announcement outside city hall, highlighting Hartford’s 
improved graduation rates, reduced crime rates and other accomplishments. 

“After many years, optimism is back in Hartford and with good reason,” 
Segarra said in a statement released after the press conference. “You hear the 
difference in conversations, you see the difference by walking around the city, 
and you feel the difference in all that there is to do in the city.” 

Several potential challengers have said they may run. 

Among them is Luke Bronin, an attorney who recently resigned as Gov. Dan- 
nel P. Malloy’s general counsel and took a position at law firm Hinckley Allen. 

The Hartford Courant has reported that City Councilor David MacDonald and 
City Clerk John Bazzano are also interested in the mayoral seat. 

Segarra, also an attorney, took office in 2010 following the resignation of 
former Mayor Eddie Perez, who was convicted on corruption charges. 


ECONOMIC DEVELOPMENT 
& CONSTRUCTION 


Hartford ballpark developer buys contractor 


The proposed developer of a downtown Hartford baseball stadium has ac- 
quired a North Haven construction firm. 

Middletown’s Centerplan Construction Co. bought the assets of Earth Tech- 
nology Inc. at 250 Sackett Point Road for undisclosed terms. 

The deal makes Centerplan one of the state’s largest contractors, Chairman 
Robert A. Landino said. The purchase covers all construction equipment, ve- 
hicles and real estate, and includes the formation of a new entity, Center Earth 
LLC. Center Earth LLC will offer site and concrete construction services through- 
out southern New England, and significantly expands the family of services cur- 
rently offered by Centerplan Construction Co. 

Engineer Michael J. Lombardi is Center Earth’s CEO, with Centerplan execu- 
tive Daniel Rossi serving as president and responsible for daily operations. 

Landino and Centerplan are behind an ambitious development proposal to 
convert acreage on downtown Hartford’s northern edge into a $350 million 
mixed-use development of housing, offices, retail and a new stadium to house 
the New Britain Rock Cats minor-league ballclub. 


MANUFACTURING 


Stanadyne inks product development 
agreement in China 


Windsor’s Stanadyne LLC has signed a five-year agreement with a Chinese 
diesel-engine maker to develop fuel-efficient products. 

Under the agreement, Stanadyne will supply rotary pumps for Guangxi Yuchai Ma- 
chinery Co. Ltd.’s off-highway products, which include tractor and combine engines. 

Stanadyne sold off its filtration business last year for $325 million to focus on 
its fuel injection systems business, which it says stands to benefit from rising 
fuel-efficiency standards in the U.S. and beyond. 


PCX buys Texas aeroparts maker 


Newington’s PCX Aerostructures LLC has acquired a Texas manufacturer of 


TOP STORY 
NU rebrands entire company 


Northeast Utilities will rebrand itself and all of its natu- 
ral gas and electric subsidiaries as Eversource Energy, 
with the change set to take place Feb. 2. 

The change means Berlin electric utility Connecticut 
Light & Power and natural gas utility Yankee Gas will 
now be known as Eversource Energy, according to CL&P 
spokesman Mitch Gross. 

The rebranding of the company, which is dually head- 
quartered in Hartford and Boston, comes almost three 
years after its blockbuster $5 billion merger with Boston 
utility parent NStar. 

With the change rolling out in February, both the 
Northeast Utilities and NStar names will be no more. 
In addition to CL&P and Yankee Gas, the other subsid- 
iaries whose names will change to Eversource Energy 
include NStar Electric, NStar Gas, Western Massachu- 
setts Electric Co., and Public Service of New Hamp- 
shire, said Gross. 


precision-machined aerospace parts. 

PCX will operate Cam-Tech Manufacturing as a wholly owned subsidiary. 
Terms of the deal were not disclosed. PCX said the acquisition adds machining 
capabilities for its customers. Cam-Tech CEO Roger Hagger will continue to lead 
the business. PCX also has manufacturing facilities in New York. 

The Newington facility was part of a division previously owned by SPX 
Corp., which sold it for $62 million in April 2014. 


HEALTH CARE 
Wallingford’s HMS acquired 


A Kansas healthcare consultancy has acquired Wallingford’s Healthcare Man- 
agement Solutions, which is led by the recently appointed chairman of the Con- 
necticut Business & Industry Association. 

The Corridor Group, which is backed by a private equity firm, said the deal 
broadens its range of consulting, staffing and training services and also ex- 
pands its target customer base to long-term care providers and physician 
practices. 

Both firms offer claims processing, regulatory compliance, financial manage- 
ment, strategic planning and other services. 

Financial terms were not disclosed. 

TCG named HMS President and CEO Donna Galluzzo as president of the com- 
bined company and a member of its board of directors. She will report to TCG 
CEO Des Varady. 

CBIA named Galluzzo as chair last month. 


ENERGY & UTILITIES 
DEEP approves mattress recycling plan for CT 


The Department of Energy & Environmental Protection has given its blessing 
to a statewide mattress recycling plan proposed by a Virginia nonprofit. 

The plan, which kicks in May 1, adds a $9 recycling fee to each new or reno- 
vated mattress and box spring sold in the state. Retailers will remit the fees to 
the Mattress Recycling Council, which will use the funds to pay contractors to 
collect and recycle mattresses. 

MRC is an industry group created under a 2013 state law that made Con- 
necticut the first state to have a comprehensive mattress recycling program. 

The group is responsible for meeting the industry’s recycling obligations. 

Across the country, consumers discard 50,000 mattresses per day, according 
to MRC. 

Connecticut’s recycling program will divert that waste from landfills to recy- 
cling plants that can extract the steel, cotton and other materials. 


RETAIL 
35 CT Xtra Marts change hands in $387M deal 


Nearly 150 Xtra Mart convenience stores in 10 East Coast states — 35 of 
them in Connecticut — now belong to a publicly traded Massachusetts com- 
pany as a result of a $387 million deal that closed last week. 

Global Partners LP said it has completed its purchase of Warren Equities Inc. 
from the Warren Alpert Foundation. The deal includes the Xtra Mart stores and 
related fuel operations, 53 commission agent locations, and fuel supply rights 
for approximately 320 dealers. 

Warren owned Xtra Marts in Manchester, Mansfield, Plainville, Tolland and 
other Connecticut communities. 
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ECONOMY & LABOR 


CT Friendly’s operator 
files for bankruptcy 








J&B Restaurant Partners has ceased operating Friendly’s in Bridgeport, 
Darien, and Southport. 

A New York-based group that used to operate four Friendly’s 
restaurants in Connecticut has filed for Chapter 11 bankruptcy 
reorganization. 

J&B Restaurant Partners of Long Island Il LLC said it aims to 
close some of its unprofitable locations and remodel 11 others. 
The company manages and owns restaurants in New York, New 
Jersey and Connecticut, but did not identify the locations that 
might close. 

In 2011, J&B Restaurant Partners owned and operated Friendly’s 
dining locations on North Main Street in Bridgeport, Boston Post Road 
in Darien, Newtown Road in Danbury, and Post Road in Southport. 

Prior to its bankruptcy filing, J&B ceased operating three of 
those locations, the latest being in Bridgeport. 

The only restaurant it still operates in Connecticut is the Dan- 





NOMINATIONS 
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HARTFORD BUSINESS JOURNAL, Si 


WOMEN 


N BUSINESS 


2015 


This Spring, the Hartford Business Journal will recognize the achievements of 8 remarkable women 
who are making their mark in Greater Hartford. These women are senior-level executives, CEOs 
and/or entrepreneurs who have mastered their business. 


These women are remarkable, noteworthy women who are admired in the business community. 
The celebration will include a special issue and luncheon to honor the 8 Remarkable Women. 


Winners will be announced in a special issue of the Hartford Business Journal on April 6, 2015. 


VIEW PAST WINNERS AND FILL OUT 





bury location, said Ryan Levasseur, spokesman for Friendly’s cor- 
porate office. 

J&B said it hopes to exit bankruptcy within six months. 

During the process, GE Capital is providing debtor-in-possession 
financing to keep the restaurants open for business, J&B said. 


BANKING & FINANCE 
SBT combing RI for home loans 


Simsbury Bank & Trust Co. has opened a mortgage-loan pro- 
duction office in Rhode Island — its first such satellite office out- 
side Connecticut, authorities say. 

The Connecticut Department of Banking in mid-December granted 
SBT’s application to open the first-floor office at 51 Jefferson Blvd. in 
Warwick, R.I., said SBT Chief Financial Officer Richard Sudol. 

The four-person office includes a sales manager, a pair of 
mortgage originators and a support staffer, Sudol said. The office 
combs for so-called “conforming loans” whose sums and under- 
writing criteria make them suitable for resale to Fannie Mae and 
Freddie Mae. 


REAL ESTATE 


Tanger takes $750K charge for 
exiting Cheshire development 


Tanger Factory Outlet Centers said it will record a $750,000 
fourth-quarter charge related to its backing out of a Cheshire re- 
tail development. 

Tanger said it severed its agreement with W/S Development As- 
sociates to be a part of a 480,000-square-foot retail development 
located near I-691. 

The company gave no reason for the move. 

Tanger’s outlets at Foxwoods are set to open later this year. 

W/S owns seven Connecticut retail centers, including the Shop- 
pes at Farmington Valley. 
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1/19 Focus: Technology 
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@ Nonprofit Profile: Hartford 
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CALENDAR 
WEDNESDAY, JAN. 21 
Global Economic Outlook 2015 


The World Affairs Council of Connecticut will 
host a discussion on the global economic 
outlook for 2015 on Wednesday, Jan. 21. 


The event, which runs from 11:45 a.m. to 1:30 
p.m. at the The Hartford Club, 46 Prospect 

St., will feature Edward Guay, the principal at 
Wintonbury Risk Management in Bloomfield. 





Guay is a political, economic, investment, 
and business risk consultant, who served 
previously as Bloomfield insurer Cigna’s 
chief economist. Guay, who is a global macro 
strategist, retired from Cigna in 1998, and organized Wintonbury Risk 
Management the same year. 


Cost to attend is $25 for members; $35 for nonmembers. 


For more information or to register contact: 860.241.6118 or info@ 
ctwac.org. 


FOR A COMPLETE LIST OF GREATER HARTFORD BUSINESS EVENTS, GO TO 
WWW.HARTFORDBUSINESS.COM AND CLICK ON ‘THE AGENDA.’ ALL CALENDAR ITEMS 
MUST BE SUBMITTED ELECTRONICALLY VIA OUR WEB SITE, HARTFORDBUSINESS.COM. 
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(Left) Connecticut Department of Transportation adopted a new rapid bridge replacement technique to minimize road closures and keep projects on 


schedule and on budget. (Right) Congestion remains a major issue for Connecticut businesses, hindering production and economic development. 


Businesses wary of 


highway tolls 


By Brad Kane 


bkane@HartfordBusiness.com 


ith or without alock box, Connecticut business- 

W es don’t have a lot of faith in state government. 

Gov. Dannel P. Malloy and the legislature 

have seized on the idea of using state highway tolls to 

help pay for underfunded transportation infrastruc- 

ture. If all sides hash out the details of a proposal they 

already agree on in principle, tolls in Connecticut could 

be a reality by the end of the legislative session, which 
started Wednesday. 

The business community, 
however, is extremely wary of 
what government ultimately 
will do with this new revenue, 
said Eric Gjede, a lobbyist for 
the Connecticut Business & 
Industry Association. While 
the money is supposed to be 
earmarked for transportation 





Mr 


infrastructure improvements, _ Eric Gjede, lobbyist, 
the state has a history of real- _ Connecticut Business & 
locating money to shore up defi- _ Industry Association 


cits and fund other projects. 

The gross receipts tax, for example — one of the two 
taxes levied on the sale of gasoline — was set up in 1991 
to provide insurance against fuel spills at gas stations. 
But, the state raided that fund so many times to cover 
deficiencies elsewhere in the budget that the insurance 
program was discontinued in 2012, leaving gas stations 
to pay for cleanups out-of-pocket. The gross receipts 
tax, however, is still in place. 

“If you are going to impose something new like tolls on 
the people and businesses of Connecticut, they need to have 
confidence that it is going to be used for transportation proj- 
ects and not diverted for other expenses,” Gjede said. 

Malloy has said he would only support tolls if the 
legislature passed a law saying transportation revenue 
would not be diverted for other purposes, a so-called 
lock-box provision. However, of the 23 other states with 
similar lock boxes, 17 still have found ways around the 
law, through practices as simple as diverting transpor- 
tation funds not covered under the lock box to other 
non-transportation programs. 

Connecticut businesses have mixed feelings on tolls 
anyway, Gjede said. They will hurt delivery and logis- 
tics companies, but the state’s crumbling transportation 
infrastructure and highway congestion are CBIA mem- 
bers’ top concerns. 

“We need dollars in our transportation fund to allevi- 
ate that,” Gjede said. “Transportation infrastructure is 
critical to everybody in this state.” 

House Speaker Brendan Sharkey (D-Hamden) said tolls 
will be given serious consideration this session. Because 
motorists are using fuel more efficiently, collections of the 
state and federal gas taxes have declined, eroding the main 
source of funding for transportation projects. 
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“Our transportation infrastructure is holding back 
our economic development,” Sharkey said. 

If tolls are adopted, Connecticut should be able to 
afford reducing its taxes on gasoline, which are the third 
highest in the nation, Sharkey said. 

“The creation of tolls has to come with a correspond- 
ing reduction in the gas tax, and a commitment to use 
the money for transportation infrastructure improve- 
ments,” Sharkey said. “We can’t use these revenues to 
balance the budget.” 

Connecticut had tolls on 
its highways until 1983 when a 
tractor-trailer rammed four cars 
at the Stratford toll plaza on I-95, 
causing an explosion and killing 
seven people. 

Any new tolls would use tech- 
nology so motorists wouldn't 
have to stop on the highway, 
said House Majority Leader Joe 
Aresimowicz (D-Berlin). Toll 


House Speaker states like Florida and New Jer- 
Brendan Sharkey sey have readers where motor- 
(D-Hamden) ists don't have to slow down. 


Other plate-recognition technol- 
ogy could be used, where motorists don’t pay atoll but are 
sent a bill in the mail. 

“Gov. Malloy signaled he wants to leave a legacy of 
transportation improvements,” Aresimowicz said. “This 
is a way we can effectively pay for the transportation 
infrastructure we need in this state.” 

Although tolls will be a hot topic during the session, 
the No. 1 issue will be the upcoming two-year budget, 
which has a projected $1.3 billion deficit for its first year. 
Most of that discussion will start after Malloy gives his 
budget speech in February. 

“Tm hoping we can sit down and talk with the leader- 
ship on both sides of the aisle and figure out the best way 
to approach this situation,” said Senate Minority Leader 
Len Fasano (R-North Haven). “We tax too much, we bor- 
row too much, and we are not living within our means.” 

Sharkey said he favors making cuts to local govern- 
ment spending by regionalizing services like education. 

The legislature this session also will seriously con- 
sider a proposal to cap the basic utility connection fee 
at $10, said Aresimowicz. The issue came up during the 
last rate case for Berlin electric utility Connecticut Light 
& Power, where the utility asked for the basic connec- 
tion fee — which customers are charged to hook up 
to the grid, regardless of how much power they use — 
to increase from $16 to $25.50. Regulators eventually 
awarded an increase to $19.25. 

“Capping that fee is alogical step we should take this 
session,” Aresimowicz said. 

Rather than imposing more regulation on the utility, 
Fasano said the legislature should do more to cut utili- 
ties’ expenses, including reducing the amount of costly 
renewable energy they are required to purchase. | 


Q&A 


Taxes, regulation, 
energy costs top 
concerns for CT biz 


Q&A talks about what small busi- 
nesses want from the state leg- 
islature this session with Andy 
Markowski, state director of the 
National Federation of Indepen- 
dent Business in Connecticut. 


With the General 
Assembly back in ses- 

@ sion what are some of 

the major issues the National 

Federation of Inde- 
pendent Business 
is going to make a 


priority? 
A: The No. 1 issue 
on small business 


Owners’ minds is the 
overall state fiscal situ- 
ation, specifically, the 





Q: Speaking of unemploy- 
ment, what should be done 
to improve unemployment 
insurance costs in Connecti- 
cut? They’re the highest in the 
nation as of Jan. 1. What could 
fix that from your perspective? 

A: Overall economic conditions 
help drive unemployment insur- 
ance costs, but Connecticut needs 
to look at reforming and restruc- 
turing benefit payouts 
as well. While the 
state Department of 
Labor has made some 
headway in rooting 
out fraud and overpay- 
ments, it’s incumbent 
upon the legislature 
to pass loftier reform. 


state budget and taxes. Simple changes like 
Economic uncertainty mandating those col- 
is one of the leading ANDY lecting unemployment 
concerns of our mem- MARKOWSKI to indicate where they 


bers because without 
a solid basis to form a 


state director of 


are applying for jobs 
will help cut down 


budget for the future, the National fraud and costs, which 
small business owners Federation of will result in small 
cannot make sweep- Independent businesses _ feeling 
ing changes for staff- Business in some relief. And while 
ing or benefits if they Connecticut it is fiscally responsi- 
don’t know how much ble for the state to pay 
they’re going to pay in down the unemploy- 


taxes from one year to the next. 

It is imperative to owners that 
spending at the state level stabi- 
lize first so the General Assembly 
can then turn their focus in the 
long term to reforming taxes and 
making Connecticut an environ- 
ment conducive to growth for 
the small-business sector. But 
before we get to the long term, 
we all have to focus on the short 
term. And for small businesses in 
Connecticut, that means a new 
state budget that is balanced, fis- 
cally responsible without undue 
borrowing, and most impor- 
tantly, does not contain new or 
increased taxes. 


Q: The jobs numbers for 
Connecticut have been improv- 
ing lately, but what do you think 
the state legislature needs to 
do to get employment numbers 
back to pre-recession levels? 

A: If the legislature would 
like to see our employment 
numbers mirror pre-recession 
levels, the best way to achieve 
that, and quickly, is to stop 
enacting new mandates on 
employers so that they can 
properly plan for the future and 
make well-informed hiring deci- 
sions. Furthermore, anything 
the legislature can do to free up 
more money for consumer and 
business-to-business spending 
(i.e. lowering costs of health 
care, energy, etc.) would be very 
welcome. 


ment fund debt, this cannot come 
on the backs of small employers 
through additional surcharges and 
higher taxes. 


Q: How does the state go 
about fixing its transporta- 
tion infrastructure without 
burdensome gas tax increases 
and other new levies? 

A: Thankfully, the price of gas 
has decreased, which has been 
a help to small business owners 
across the state. In order to improve 
our infrastructure, the state must 
start by budgeting responsibly. If 
funds are dedicated for transpor- 
tation, the opportunity should not 
exist to divert them away from 
improving our roads and bridges. 

In the past, we have heard 
from our members that they are 
against reinstating tolls and we 
anticipate that if a toll hike is 
attempted in the near future, sup- 
port will be mixed, at best. 


Q: There’s a_ perception, 
rightly or wrongly, that Con- 
necticut is a difficult environ- 
ment for business because of 
its regulatory climate. How can 
the state become more business 
friendly? Are there changes 
NFIB will push for? 

A: It would truly be a change if 
the legislature could, at the very 
least, leave things the way they are. 
We hear over and over from small 


Continued >) 
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THE LIST 


Rank 


Sialialtia 2li2 sie lalolo\/alsai winia 


18 


Largest lobbying firms in Connecticut 


(Ranked by number of registered lobbyists in November 2014) 


No. registered 
clients 2014 


No. registered 


Company lobbyists 2014 


Gaffney, Bennett and Associates Inc. 
1 Liberty Sq., 2nd Floor 

New Britain, CT 06051 

860-229-0301; www.gbact.com 


Capitol Strategies Group LLC 
36 Trumbull St. 

Hartford, CT 06103 
860-293-2581; DND 


Murtha Cullina LLP Government Affairs 
Group 

185 Asylum St. 

Hartford, CT 06103 

860-240-6000; www.govtaffairsgroup.com 


Gallo & Robinson LLC (4) 

227 Lawrence St. 

Hartford, CT 06106 
860-247-4322; gallorobinson.com 


Hughes & Cronin Public Affairs 
Strategies Inc. 

700 Plaza Middlesex 

Middletown, CT 06457 

860-347-9955; www.hughesandcronin.com 


Robinson+Cole 

280 Trumbull St. 34 5 
Hartford, CT 06103 

800-826-3579; www.rc.com 


Sullivan & LeShane 

287 Capitol Ave. 

Hartford, CT 06106 
860-560-0000; www.ctlobby.com 


TCORS Capitol Group LLC 

330 Main St., 3rd Floor 

Hartford, CT 06106 

860-541-6438; www.ctcapitolgroup.com 


Brown Rudnick Government Law & 
Strategies 

185 Asylum St. 

Hartford, CT 06103 

860-509-6500; www.brownrudnick.com 


Rome Smith & Lutz 

21 Oak St., Ste. 207 

Hartford, CT 06106 

860-527-5477; www.romesmithlutz.com 


Halloran & Sage Government Affairs LLC 
225 Asylum St., 18th Floor 

Hartford, CT 06103 

860-522-6103; govaffairs.halloran-sage.com 


Kowalski Group LLC 

53 Russ St., 2nd Floor 

Hartford, CT 06106 

860-246-4346; www.thekowalskigroup.com 


Levin, Powers, & Brennan LLC 
40 Hungerford St. 

Hartford, CT 06106 
860-278-8000; lobbyct.com 


Camilliere, Cloud & Kennedy 
433 S. Main St. 

West Hartford, CT 06110 
860-561-5970; www.cckgov.com 


Reynolds Strategy Group LLC 
P.O. Box 271766 

West Hartford, CT 06127 
860-308-2388; www.rsgllc.com 


Evans & Associates LLC 

100 Pearl St., East Tower, 2nd Floor 
Hartford, CT 06103 

860-202-3944; ctlobbyists.com 
International Government Strategies LLC 
9 Depot St. 

Milford, CT 06460 a ae 
203-605-2453; igovstrategies.com 
Roy & Leroy LLC 

P.O. Box 270841 

West Hartford, CT 06127 
860-930-2138; DND 


79 (1) g 


51 (2) 3 


46 (3) 7 


37 (5) 4 


35 (5) 4 


34 (6) 5 


34 (5) 4 


33 (7) 6 


32 (5) 5 (8) 


29 (7) 5 


29 (7) 3 


27 (9) 7 


26 (10) 4 


24 (5) 3 


22 (11) 6 


19 (5) 1 


Person in charge/ 
Major clients Title 


GE, Northeast Utilities, Webster Bank, Pitney Bowes, Praxair, 
AT&T, Frontier Communications 


Jay Malcynsky 
Managing Partner 


Patrick McCabe 


Microsoft, Citigroup, Tenet Healthcare Principal 


IBM, General Motors, Enterprise Rent-A-Car, Memorial Sloan- 


Kettering, TIAA-CREF, DuPont, Brescome Barton and CT David McQuade 


Senior Government Affairs Consultant 


Hospice Inc. 
Legal Assistance Resource Center of Connecticut, American Civil Betty Gallo 
Liberties Union Connecticut Chapter, Partnership for Strong Kate Pp eniceon 
Communities, American Association of University Professors — Partners 


CSU Chapter, CT Against Gun Violence 


American Chemistry Council, American Petroleum Council. CT 


Police Chiefs Association, Reynolds American Inc., CT Package Carroll J. Hughes 


Stores Association, Consumer Specialty Products Association, President 
National Waste & Recycling 
DND Keith J. Stover 


Chair, Government Relations Group 


NRG Energy, Coca-Cola, MGM, Lyft, Lexis Nexis, Bio Wellness 


Paddi LeShane 
and Middlesex Hospital CEO 


Alan J. Deckman 
President 


Sportech Venues Inc., American Red Cross, Scientific Games, 
Celgene 


Thomas Ritter 
Partner, Government Law & Strategies 


Cablevision, Anheuser-Busch, T-Mobile, Uber, Alliance of 
Automobile Manufacturers 


Mohegan Tribal Gaming Authority, Connecticut Association of Piacoa tm 
Realtors, Pfizer, AbbVie, AT&T Partners 


American International Group (AIG), International Game 
Technology (IGT), Connecticut Orthopedic Society, Connecticut 
Beer Wholesalers Association, Connecticut Trust for Historic 
Preservation, American Cancer Society, Dimeo Construction 


American Express, Johnson & Johnson Services Inc., Distilled 
Spirits Council of the United States, Fresenius Medical Care NA, 
Connecticut Automotive Retailers Association, Connecticut 
Marine Trades Association 


William J. Malitsky 
Managing Partner 


Linda Kowalski 
President & Principal 


Dominion Resources, ESPN Inc., Yale New Haven Health 
System, CT Restaurant Assoc., New England Cable Television 
Assoc. (NECTA) 


Mark Brennnan 
Partner 


MassMutual Life Insurance Co., YMCA of Greater Hartford, 
Harvard Pilgrim Health Care Co., Wheeler Clinic, Mylan, Inc., 
Bristol Hospital 


Tony Camilliere 
Managing Partner 


Amazon, CVS, Diageo, Goodwin College, Northeast Utilities, St. Kevin N, Reynolds 


Francis Care, Live Nation/Ticketmaster Principal 
Wells Fargo and Co., Fuel Cell Energy Inc., Companion & David Evans 
Homemakers Inc., United Services Inc. CEO 
Scott's, Honeywell, CT State Police Union, CT Council of Police Jim Amann 


Unions, Shoreline Star, The Taxi and Livery Assoc., CT PTA Managing Partner 


Altria, CBIA, Travelers Cos., Aetna Inc., VOYA, ISO-New 
England, MillerCoors 


Craig Leroy 
Partner 


Source: Connecticut Office of State Ethics, individual firms and their websites. DND = Did Not Respond. 

(1) Five clients were terminated in 2014. However, they were included in the number of clients reported. One client registrations was incomplete and not included in the client count. 
(2) Four clients were terminated in 2014. However, they were included in the number of clients reported. 

(3) Seven clients were terminated in 2014. However, they were included in the number of clients reported. 

(4) Formerly called Betty Gallo & Co. LLC. 

(5) One client was terminated in 2014. However, it was included in the number of clients reported. 

(6) One client was terminated in 2014. However, it was included in the number of clients reported. Two client registrations were incomplete and not included in the client count. 

(7) Two clients were terminated in 2014. However, they were included in the number of clients reported. 

(8) One lobbyist terminated but counted towards total. 

(9) Two clients were terminated in July 2013. However, they were included in the number of clients reported. One client registration was incomplete and was not included in the client count. 
(10) Two clients were terminated in July 2013. However, they were included in the number of clients reported. 

(11) One client registration was incomplete and was not included in the client count. 


—Compiled by Roger Magnus. 
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businesses that the uncertainty and changing 
mandates are the most frustrating part of doing 
business in Connecticut. That being said, if the 
legislature wants to begin somewhere, NFIB 
would certainly support a complete repeal of 
the business entity tax. In the past, NFIB has 
also been supportive of legislation that would 
allow for first time remediation of fines and the 
creation of a regulatory fairness board, similar 
to amodel that exists at the federal level admin- 
istered by the Small Business Administration. 


www.HartfordBusiness.com 


Additionally, soaring energy costs are burden- 
some on our members. Lowering the cost of 
energy, specifically electricity, and providing 
alternative energy in Connecticut are fundamen- 
tal ways to improve the business climate here. 


Q: There’s a general consumer percep- 
tion that they personally are recovering 
but the economy isn’t in general. Is that 
same perception true among business 
owners? 


To view the full list, please visit HartfordBusiness.com 


A: Unfortunately, the sentiment among small 
business owners almost universally is that they 
are not feeling the recovery or revival. Many are 
not taking paychecks, and haven't for along time, 
in an attempt to keep their business afloat and 
provide as much as possible for their employees. 
They are trying to be resilient, flexible, and entre- 
preneurial just to survive. And lintentionally use 
the word survive because for many small busi- 
ness owners I hear from, that is the word they 
use. They feel they are just trying to get by day 


to day and keep their business running. And we 
are not talking about risky or startup businesses; 
We are talking about well-established compa- 
nies that are cornerstones of their communities. 
Unfortunately, as the saying goes, perception is 
reality. Fortunately though, the entrepreneurial 
spirit lives on among small business owners, 
who are hopeful for improving conditions and 
a better year ahead in 2015. But the fate of much 
of that continues to remain in the hands of state 
government. a 
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THE LIST 


Largest insurance companies in the Hartford region 


(Ranked by number of local employees as of November 2014) 


Local 
Rank Company employees 
The Travelers Cos. Inc. 
1 Tower Sq. 
| Hartford, CT 06183 7,400 (1) 


860-277-0111; www.travelers.com 


The Hartford Financial Services Group 
1 Hartford Plz. 7.000 
Hartford, CT 06155 
860-547-5000; www.thehartford.com 
Aetna Inc. 

151 Farmington Ave. 


Hartford, CT 06156 oe 
860-273-0123; www.aetna.com 

Cigna Corp. 

900 Cottage Grove Rd. 4,200 


Bloomfield, CT 06002 
860-226-6000; www.cigna.com 


UnitedHealth Group (UnitedHealthcare) 

185 Asylum St. 

Hartford, CT 06103 a 
860-702-5000; www.uhc.com 


Massachusetts Mutual Life Insurance Co. 

100 Bright Meadow Blvd. 2025 
Enfield, CT 06082 ; 
860-562-1000; www.massmutual.com 

Voya Financial (4) 

1 Orange Way 

Windsor, CT 06095 Hie 
860-580-4646; voya.com 

Anthem Blue Cross and Blue Shield 

108 Leigus Rd. 1.400 
Wallingford, CT 06492 
800-922-4670; www.anthem.com 
Prudential Retirement 

280 Trumbull St. 

Hartford, CT 06103 

860-534-2000; www.prudential.com 


ConnectiCare Inc. (8) 

4 O 175 Scott Swamp Rd. 675 
Farmington, CT 06032 
860-674-5757; www.connecticare.com 


Lincoln Financial Group 

A A 350 Church St. 625 
Hartford, CT 06103 
860-466-1000; www.lfg.com 
Liberty Mutual Insurance 

A 2 95 Glasonbury Blvd. Ste. 204 
Glastonbury, CT 06033 
860-659-4111; www.libertymutual.com 


Chubb Group of Insurance Cos. 


| 3 82 Hopmeadow St. 505 
Simsbury, CT 06070 


860-408-2000; www.chubb.com 
XL Group 
A 4 100 Constitution Plz., 17th Floor A60 
Hartford, CT 06103 
860-246-1863; www.xlgroup.com 


The Hartford Steam Boiler Inspection 
and Insurance Co. 
A 5 1 State St., P.O. Box 5024 445 
Hartford, CT 06102 
800-472-1866; www.hsb.com 
The Phoenix Cos. Inc. 
1 6 1 American Row 345 
Hartford, CT 06102 
860-403-5000; www.phoenixwm.com 


Allied World Assurance Company Holdings, 
AG (AWh) 
4 wT 1690 New Britain Ave., Ste. 101 266 
Farmington, CT 06032 
860-284-1300; www.awac.com 


Amica Mutual Insurance Co. 


A 8 43 Western Blivd., Ste. 200 120 
Glastonbury, CT 06033 


800-382-6422; www.amica.com 
Vantis Life Insurance Co. 
A 9 200 Day Hill Rd. 104 
Windsor, CT 06095 
860-298-5400; www.vantislifect.com 
Travel Insured International 


SO An oo) Bb | | 


731 (5) 


551 (9) 


20 855 Winding Brook Dr. 95 
Glastonbury, CT 06033 
800-243-3174; www.travelinsured.com 
HealthyCT 
2 A 35 Thorpe Ave. 54 
Wallingford, CT 06492 


855-458-4928; www.healthyct.org 
Harvard Pilgrim Health Care 


y Wd 185 Asylum St. 17 
Hartford, CT 06103 
860-757-6900; www.harvardpilgrim.org 


Source: Individual companies and SEC filings. Note: DND=Did not disclose. 
(1) Approximate. 

(2) Includes approximately 1,700 CT based work-at-home employees. 

(3) Number of worldwide employees. 

(4) Voya Financial Inc. was formerly ING U.S. 


U.S. 


employees 


28,000 (1) 


17,500 


47,600 


35,000 (3) 


103,907 


6,335 


7,000 


48,200 


2,528 (6) 


675 


9,115 


50,000 (9) 


7,359 


2,000 


1,605 


620 


699 


3,355 


101 


95 


51 


1,407 


Total revenue 
FY 2013 


$28,000,000,000 (1) 


$26,236 ,000,000 


$47 ,295,000,000 


$32,400,000,000 


$122,500,000,000 


$27,600,000,000 


DND 


$70,191 ,400,000 


$3,800,000,000 (7) 


$1,300,000,000 


$11,969,000,000 


$38,500,000,000 


$13,900,000,000 


$7,420,000,000 


$1,200,000,000 


$1,711,300,000 (10) 


$2,222,922,000 (11) 


$1,872,540,000 


$63,661,000 


DND 


DND 


$2,600,000,000 


(5) Includes corporate partners from finance, actuarial, risk, legal, compliance and other business functions. They're all Prudential Financial employees. 
(6) Includes corporate partners from finance, actuarial, risk, legal, compliance and other business functions. They're all Prudential Financial employees. There are 19,996 U.S. Prudential Financial employees and 47,000 worldwide. 


(7) Revenue for Prudential Financial was $41 ,500,000,000. 

(8) Data from 2012. Didn't provide updated data from 2013. 

(9) Data are from Dec. 31, 2013 as 2014 employment figures are not yet available. 
(10) No 10-K available for 2013. 

(11) Figure is for all of AWH. 

—Compiled by Roger Magnus. 


To view the full list, please visit HartfordBusiness.com 
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> Did we miss you? 


Top local 


Services and products offered executive(s) 


Brian MacLean 


Property and casualty insurer President & COO 


Property and casualty insurance, group benefits and mutual Christopher J. Swift 
funds President & CEO 


Mark T. Bertolini 
Chairman & CEO 


Traditional voluntary and consumer-directed health 
insurance products 


Medical, dental, behavioral health, pharmacy, vision, 
supplemental benefits, plus group life, accident and 
disability insurance 


David M. Cordani 
President & CEO 


Mike Matteo 
Jim Bedard 
Chief Growth Officer. 
Commercial and individual health plans, Medicare plans Optum 
CFO/COO, 
UnitedHealthcare’s 
Northeast region 


Roger Crandall 


Retirement services, annuities, life insurance, disability Ghainman. President& 


income insurance, long term care insurance 


Asset accumulation, asset protection and asset distribution 


Garry Baxter 
products and services ClO 


Jill R. Hummel 
President 


Full suite of health benefit products — medical, dental, 
vision, life and disability and pharmacy 


Christine C. Marcks 
President, Prudential 


Record keeping, administrative services, investment 
management, comprehensive employee investment 


education and communications and trustee services Retirement 
Medical and dental insurance products for businesses, Michael Wise 
municipalities, individuals and those who are Medicare Bracidont 


eligible 


Annuities, life, group life, disability and dental insurance, 
employer-sponsored retirement plans, savings plans, 
comprehensive financial planning and advisory services 


Laura Dambier 
Senior Vice President 


Personal auto, homeowners, individual life, workers' 
compensation, general liability, commercial auto, 
commercial property, global specialty, group life and 
disability, assumed reinsurance, surety 


David H. Long 
Chairman, President & 


Jane Peterson 


Bilger ying costal Senior Vice President 


Michael Garceau 
Chief Financial Officer, 
Insurance 


Property, casualty, professional, specialty (environmental, 
equine, space, aviation), excess and surplus, reinsurance 


Engineering and technical risk insurance, providing 
equipment breakdown and other specialty coverages, 
inspection services and engineering consulting 


Greg Barats 
President & CEO 


James D. Wehr 


Life insurance and annuities President & CEO 


Susan Chmieleski 
President of North 
American Healthcare & 
Branch Manager 


Professional liability, management liability, health care, 
directors and officers, property and casualty, surety 


Catherine A. Franks 
Resident Vice 
President/Branch 
Manager 


Auto, home, marine and personal umbrella liability 
insurance 


Peter L. Tedone 


Life insurance and annuities President & CEO 


Jonathan Gehris 
Peter Gehris, 
Chairman 
President & CEO 


Travel insurance 


Small and large groups health benefits Te 


Beth Roberts 
Senior VP for Regional 
Markets 


Health insurance 


We want to publish the most complete and accurate lists possible. To correct an error or submit information, 
contact Roger Magnus, research director, at (508) 755-8004, ext. 263 or rmagnus@nebusinessmedia.com. 


Year 
founded 


1864 


1810 


1853 


1792 


1974 


1851 


1991 


1936 


1875 


1981 


1905 


1912 


1882 


1986 


1866 


1851 


2001 


1907 


1963 


1994 


2011 


1969 
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This Berlin Turnpike building is set to make way for a new AutoZone parts store. 


DEAL WATCH 


_— 


AutoZone bids $1M for 
Newington parts-store site 


utoZone Inc. has paid $1 million for 
A a Newington commercial property 

on the Berlin Turnpike to expand its 
roster of more than 40 Connecticut auto- 
motive-parts and accessories stores come 
spring. 

AutoZone bought 3298-3300 Berlin 
Turnpike from R&B Realty Trust. The 
8,000-square-foot building sits on an acre. 

A pair of commercial tenants who pre- 
viously occupied the building have since 
vacated it, according to O,R&L Commer- 
cial, R&B’s broker in the deal. Sullivan- 
Hayes represented AutoZone. 

An AutoZone spokesman said the New- 
ington store will employ between 12 to 14 
when it opens in mid- to late April, joining 
more than 5,400 stores nationwide. 

e@@e@e 


Bear’s BBQ expands 





Bear’s Smokehouse Barbecue has relo- 
cated its original Windsor restaurant to larg- 
er quarters on Poquonock Avenue in town. 

Bear’s owner Jamie ”The Bear” McDon- 
ald and wife, Cheryl, recently leased the 
former 5,300-square-foot Dale Drug build- 
ing at 2152 Poquonock Avenue in Windsor 
from landlord Jimmy D’Alessio. It seats 
170 and has 39 employees. 

The original Bear’s opened at 55 Pali- 
sado Drive in Windsor in 2013. 

Bear's also opened in July a2,600-square- 
foot, 68-seat location in downtown Hartford 
at 89 Arch St., across from the Connecticut 
Convention Center. Plans eventually call for 
a rooftop expansion of the Arch Street site, 
a Bear’s spokeswoman said. 

Both the Hartford and Windsor loca- 
tions have dedicated special/corporate 
event areas. 

e@@e0e8 
Tower Fasteners’ space 

Tower Fasteners Inc. has signed a multi- 
year lease on a2,159-square-foot industrial 
condominium in Cheshire, brokers say. 

Tower and its broker-rep Press/Cuozzo 
Commercial Services negotiated the lease 
on Unit No. 1 at 125 Commerce Court with 
landlord Fazzone investments & Properties 
Inc. andits rep Suzanne Fazzone Robitaille. 

Tower recently relocated to the 
Cheshire facility from space at 41 
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Greg Seay 


Industrial Park Access Road in Middlefield. 

The family-owned maker of fasteners and 
related hardware is based in Holtsville, NY. 

e@@e08 
Trinity wraps $2M play 

Hartford’s Trinity College has complet- 
ed its $2.025 million purchase of a former 
Travelers insurance building anchoring 
downtown's Constitution Plaza. 

Trinity plans to convert five-story, 
135,000-square-foot 200 Constitution Plaza 
into a downtown campus, joining UConn, 
University of St. Joseph, Capital Communi- 
ty College and Rensselaer at Hartford with 
classrooms and other facilities in or near 
downtown Hartford. 

CBRE/New England brokered the 
property via online auction before the 
holidays. 

e@@e@ 
BBB’s Cromwell HQ 

The Connecticut Better Business Bureau 
recently paid $915,000 for its new headquar- 
ters building in Cromwell. 

Previously housed in Wallingford, BBB 
bought the 8,902-square-foot building on 
1.14 acres at 29 Berlin Road to house its 
administrative offices. 

CBRE/New England represented BBB 
in the sale. O,R&L Commercial was the 
broker for seller LJS Cromwell LLC. 

e@@ee8 
Gagnon’s Newington buy 

Gagnon Electrical Contracting LLC 
purchased a 55,000-square-foot Newington 
building for $550,000 to house its operations. 

240 Day Street LLC sold the industrial 
building at 240 Day St. 

Colliers International represented 


buyer and seller in the sale. | 


Greg Seay is the Hartford Business Journal 
News Editor. 
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president; Jennifer Morgan DelMonico 
becoming managing partner of Hartford law 
firm Murtha Cullina; and The Phoenix Co.'s 
Chief Financial Officer Bonnie Malley being 
named the first woman chair of the Metro- 
Hartford Alliance — are indicative of the 
state’s progressive efforts to diversify their 
top ranks, experts Say. 

Still, critics warn, there is along way to go 
before gender-wage disparities are fully over- 
come and women occupy ahigher percentage 
of C-suite positions in Connecticut. 

Women, for example, still earn 78 cents to 
every dollar earned by their male counterparts 
in the state, according to a study published by 
the Permanent Commission on the Status of 
Women (PCSW). 

“Connecticut is still behind the ball when it 
comes to women in non-traditional roles such 
as managerial jobs and jobs in engineering and 
sciences; we also rank low for women-owned 
businesses,” said Rowena Ortiz-Walters, co- 
director of Quinnipiac University’s new Center 
for Women and Business, which offers a vari- 
ety of programs and professional development 
events to help foster supportive environments 
for women seeking leadership positions at 
workplaces across Connecticut. 


Signs of progress 

Connecticut women are making progress 
climbing the corporate ladder. According 
PCSW’s recent report, which used 2012 data, 
43.9 percent of employed women in the state 
work in professional or managerial roles, up 
from just 33.4 percent in 1995. 

Aetna represents a prime example of 
Greater Hartford companies focusing on the 
advancement of women into leadership roles, 
said Ortiz-Walters and Kathleen Simione, the 
other co-director of Quinnipiac’s Center for 
Women and Business. 

Besides naming Rohan president, the 
majority (76 percent) of Aetna’s employees 
are women, and women hold 64 percent of 
management positions at the company, said 
Grace Figueredo, Aetna’s vice president of 
diversity and inclusion. 

Aetna has created several initiatives geared 
toward accelerating women’s advancement at 
the company, Figueredo said, including pro- 
grams that focus on mentorship, sponsorship 
and targeted development. 

Their “Strategies for Success” program, 
for example, brings together high-poten- 
tial and high-performing women from 
across the company so they can exchange 
thoughts and expertise on topics ranging 
from personal brand building; innovation 
and risk taking; and crafting one’s execu- 
tive presence. 

Aetna also established a women’s leadership 
alliance, which provides coaching, mentorship 
and training opportunities to help women accel- 
erate their careers, Figueredo said. 

“As ahealthcare company, it’s important that 
we acknowledge that the majority of healthcare 
decisions are made by women and that women 
also influence 80 percent of purchasing decisions 
inthe country,” said Figueredo. “Having the input 
of women in our company is important.” 

Connecticut’s Anthem Blue Cross Blue 
Shield also focuses on putting women in 
leadership positions, said Jill Hummel, who 
was named the company’s president in 2013. 

Hummel said 76 percent of Anthem’s 1,400 
Connecticut associates are women; women 
also make up 56 percent of the company’s 
leadership positions. 

“Anthem strives to maintain a work 
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Anthem 
President 

Jill Hummel, 
shown to the 
left, said 
women fill 

56 percent of 
the company’s 
leadership 
positions. 





Aetna 





Jennifer Morgan DelMonico, 
managing partner, Murtha 
Cullina 


~ 


Occupations 





Bonnie Malley, Chief 
Financial Officer, 

The Phoenix Co. and chair, 
MetroHartford Alliance 


environment and a corporate culture that 
promotes work-life balance and flexibility — 
an essential component to fostering women’s 
advancement and success in our organization,” 
Hummel said. 


Barriers remain 

Despite the progress, barriers such as lim- 
ited access to mentors, role models and spon- 
sors aS well as stereotypes regarding femi- 
ninity and gender roles, continue to impact 
women as they attempt to break through the 
glass ceiling, Ortiz-Walters and Simione said. 

They’re issues experienced by leaders like 
DelMonico, who takes the reigns as Murtha 
Cullina’s managing partner this month. 

“The biggest challenge, particularly early in 
my career, was overcoming assumptions about 
my abilities and commitment to my career,” 
DelMonico said. “This challenge was exacer- 
bated when I had children and faced additional 
assumptions about a working mother’s ability 
to manage the busy workload of a full-time trial 
lawyer.” 

At the start of her career, DelMonico said she 
took on a very demanding workload and made 
herself available to clients and colleagues at all 
hours to combat those perceptions and prove 
her dedication to her career as well as her ability 
to juggle competing demands. 

“Men are presumed to put career first, and 
women are perceived to put family first,” said 
DelMonico. “So many times, well-intentioned 
people would presume — based on nothing 
other than the fact that I was a mother — that 
I was not willing to take on major responsi- 
bilities, work late, travel, or do other things 
that could interfere with my personal life.” 

Murtha Cullina’s history of placing 
women in leadership roles — DelMonico 
will succeed current managing partner, 


Management, Business and Financial 


Education, Legal, Community Service, Arts and Media 


SOURCE: IWPR ANALYSIS OF AMERICAN COMMUNITY SURVEY DATA 


CT better at fostering women leaders 


Connecticut 


Women 


$70,000 


$55,000 


Elizabeth Stewart — has helped to create 
a supportive environment for women at the 
firm, DelMonico said. 

The Phoenix Cos. Malley said she has 
experienced several challenges climbing the 
corporate ladder, but she doesn’t believe they 
were related to her gender. 

“I’ve seen the challenges of trying to raise a 
family — trying to work your way through roles 
with increasing responsibility — but Isee those 
challenges as gender neutral,” said Malley. 

However, Malley said throughout her 
lengthy career, female mentors and role mod- 
els have been scarce. 

“Tve never personally felt that my chal- 
lenges were especially unique but I absolutely 
acknowledge that along the way I didn’t have 
many women role models in [executive] posi- 
tions,” said Malley, who was recently named 
chair of the MetroHartford Alliance. “But I’ve 
been lucky enough to have worked for many 
men who were incredibly supportive.” 

Like Hummel and DelMonico, Malley said 
her company’s flexibility and culture helped 
her overcome workplace challenges and not 
experience the glass-ceiling effect felt by 
many women across the country. 

The Phoenix Cos. offers flexible sched- 
ules, telecommuting, and a generous amount 
of paid time off to help employees balance 
the competing demands of work and home, 
said Suzette Louro, the company’s senior vice 
president of corporate benefits. 


Going solo 
For women who struggle to make it to the 
C-suite, entrepreneurship has emerged as an 
alternate route to financial and career suc- 
cess, according to the Connecticut Women’s 
Business Development Council (CWBDC). 
Research published by PCSW showed 
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Women’s and men’s median annual earnings in Connecticut and the United States (2012) 


United States 


Men Women Men 





$97,000 $55,000 $75,000 


$70,000 $45,000 $56,200 


that, between 1997 and 2007, the percentage 
of women-owned businesses in Connecticut 
increased from 25.5 percent to 28.1 percent. 

Still, women who choose to strike out on 
their own sometimes face their own set of 
challenges, said Fran Pastore, president and 
CEO of CWBDC, which offers entrepreneur- 
ial and financial training for women. 

“Access to capital is the leading chal- 
lenge facing women entrepreneurs — it 
takes an average of four attempts to 
receive funding from traditional lenders,” 
said Pastore. “The prevailing wisdom is 
that there are not enough women on the 
other side of the table as lenders or on cor- 
porate boards.” 

Once capital is secured, women may find 
themselves paying higher interest rates on 
loans and struggling to gain significant mar- 
ket share, Pastore said. 

“Women entrepreneurs fall short on all 
measures from the business outcome per- 
spective when compared to men — specifi- 
cally market share, number of loans, gross in 
sales and gross in profit,” said Quinnipiac’s 
Ortiz-Walters. 

Overcoming challenges facing women 
in business will take time and effort, Ortiz- 
Walters said. However, recent high-profile 
promotions and the state’s gradual progres- 
sion offer optimism. 

“Being a woman will sometimes works 
against you, but sometimes it will work in 
your favor,” said Murtha Cullina’s DelMoni- 
co. “You can't control that, so don’t get upset 
when it works against you and don’t feel 
guilty when it works in your favor. Focus on 
doing excellent work and making the most of 
every opportunity you have to demonstrate 
your abilities.” a 
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Falling gasoline prices reignite fuel-tax debate 


the point where they are considering moth- 
balling or closing stations,” said Christopher 
Herb, president of the Connecticut Energy 
Marketers Association, which is made up of 
gasoline wholesalers also known as “jobbers.” 

Since Connecticut first hiked its gasoline 
tax at the time it implemented a state income 
tax in 1991, the state’s gasoline retailers 
have gotten pummeled with shrinkage sales, 
according to the Gasoline & Automotive Ser- 
vices Dealers of America (GASDA), a Green- 
wich trade group for gas retailers. 

Connecticut’s 49 cents per gallon taxes 
on gasoline and 54.9 cents per gallon lev- 
ies on diesel fuel rank among the highest in 
the nation. Those taxes are earmarked to 
build and maintain the state’s roads, bridges 
and other transportation infrastructure, 
although policymakers have made it a habit 
over the years to divert those funds to plug 
shortfalls in the general budget. 

According to GASDA President Michael 
Fox, the number of Connecticut gasoline 
retailers has shrunk to 1,100 from 2,700 a 
decade ago. Survivors, Fox said, still must 
cope with state law requiring stations to peri- 
odically replace underground tanks, coupled 
with the troubling economics of operating in 
such a high-cost-of-living state. 

Gasoline sales have steadily fallen the 
last few years, partly due to the economy and 
overall higher fuel costs that have pushed more 
motorists behind the wheel of more fuel-effi- 
cient vehicles, including electrics and hybrids. 

The decline also has meant a drop in the 
state’s collection of gasoline taxes at the whole- 
sale and retail level. From 2004 to 2018, for 
example, gasoline tax collections decreased 
10.4 percent to $359 million, according to the 
state Office of Policy and Management. 

“It’s a 100 percent ‘I-told-you-so’”’ Fox 
said of station operators’ repeated warn- 
ings to past and present policymakers of the 
perils of hiking state levies on the per-gallon 
price of gasoline. The most recent increase 
occurred in 2013, when the gross receipts tax 
was bumped up from 7.53 percent to over 8 
percent, causing unleaded gasoline and die- 
sel prices to rise 4 cents per gallon. 

“I predict we're going to lose,’ said Fox, who 
once owned ahigh-volume gas station along the 
Connecticut-New York border, “15 percent of 
the stations [left] in Connecticut. We’re going to 
reduce competition, and that’s not a good thing.” 

Moreover, Fox and Herb say the state’s 
motor-fuels tax receipts hasn’t fared much bet- 
ter of late. In particular, the state taxes each gal- 
lon that wholesalers sell at about 8.1 percent, a 
level that marketers say thwarts their operating 
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CT Total Motor Fuel Tax 


Difference 
$7,833,946.14 $(3,425,174.36) 


-43.7% $106,063,882.32 


% Change Total YTD FY 14-15 Total YTD FY 13-14 Difference 


$110,728,786.40 


% Change 


$(4,664,904.08) -4.2% 
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$43,274,847.09 $43,539,612.74 $(264,765.65) 


SOURCE: STATE DEPT. OF REVENUE SERVICES 


profitability. Through the first five months of the 
current fiscal year, which runs through June 30, 
the state’s petroleum gross tax collections are 
down 4.2 percent to $106 million. 

Herb says several of his member wholesalers 
are vowing to shut their border stations because 
of what they consider an onerous petroleum 
gross earnings tax, plus the state’s mandate 
that stations’ in-ground fuel tanks be dug up 
and replaced every 30 years — a huge expense. 

In the upcoming legislative session, fuel 
marketers say they will press to change the 
petroleum gross earnings tax from a percent- 
age tied to the wholesale prices to a fixed, 
cents-per-gallon levy that would benefit 


Difference 


-0.6% $174,944,899.10 


consumers and the state tax collector. 

“It would provide revenue stability to the 
state,’ Herb said, “and more predictable pric- 
es to consumers.” 

State Sen. Toni Boucher (R-Wilton) says 
she is aware of fuel deliverers’ concerns. 
Boucher, a ranking member of the legisla- 
ture’s Transportation Committee, says the 
petroleum gross earnings tax originally was 
meant as an interim revenue generator for 
the state’s sagging coffers that has not been 
eliminated “because the state grew addicted 
to the tax.” 

Falling gasoline prices aside, Boucher says 
she would favor eliminating the petroleum 


% Change Total YTD FY 14-15 Total YTD FY 13-14 Difference 


$174,137,676.58 


% Change 


$807,222.52 0.5% 


gross earnings tax altogether, ultimately to 
benefit fuel sellers and consumers. 

“When you reduce the cost of something, 
you tend to sell more of it,” she said. 

Meantime, during the legislative session, 
Gov. Dannel P. Malloy “intends to start a 
detailed discussion” about how to invest in and 
sustain the state’s transportation infrastruc- 
ture for decades to come, said Devon Puglia, 
the governor’s spokesman. 

Malloy has already said he would be open 
to reinstating tolls to help pay for transpor- 
tation infrastructure projects. It’s not clear 
what, if any, changes would be considered for 
the state’s gas taxes. a 


Lego adding to Enfield workforce as turnaround continues 


toys sold in the U.S. in December, a major 

point of pride for the Danish toymaker’s 
President Soren Torp Laursen, who 
spoke to about 500 Greater Hartford 
business leaders at the Connecticut 
Business & Industry Association’s 
economic summit last week in 
Hartford. 

Laursen, who was the event’s 
keynote speaker, gave the audi- 
ence a window into the toymaker’s 
dramatic turnaround over the last 
decade, which saw the company pull 
itself from the brink of bankruptcy 


T here were about five million Lego branded 
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Soren Torp Laursen, 
President, Lego 


in 2003 to recording record revenues in 2013. 

“The last 10 years have been pretty awe- 
some despite the recession and economy,” 
said Laursen, whose company 
employs 900 of its 12,500 world- 
wide employees in Enfield. 

In 2000, Laursen said the 
family-owned business lost its 
way by diversifying too quickly 
into unfamiliar product lines 
like clothing and watches and 
not listening to customer's 
wants and desires. The results 
were nearly catastrophic: the 
company lost $300 million in 





2003, was forced to sell off assets and lay- 
off hundreds of employees, and nearly went 
bankrupt. 

After some deep soul-searching, Lego refo- 
cused on its core product: building-block toys. 
The company also promoted innovation, includ- 
ing moving into the digital space and develop- 
ing new franchises like Lego Friends, which are 
blocks geared toward girls. The company also 
invested in cross-media storytelling, and devel- 
oped a TV series on Cartoon Network and “The 
Lego Movie,” to help grow the brand. 

Those efforts, Laursen said, have largely 
been successful: The company earned a record 
$4.6 billion in 2018 and expects to announce 


even better results for 2014. Moving forward, 
Laursen said he sees even greater opportu- 
nity as the company still has “70 percent of 
the world to sell too.” China and Brazil offer 
huge potential growth markets, and he even 
thinks Lego can double its U.S. sales. 

In terms of Lego’s Connecticut presence, 
Laursen said the company has added about 
100 jobs in each of the last few years in Enfield 
rebuilding its workforce to around 900 peo- 
ple. They are mainly professional, corporate 
office workers. The company, however, has no 
plans to re-establish manufacturing/distribu- 
tion operations in Enfield, which were shut- 
tered in 2006 and moved to Mexico. a 
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n March the Hartford Business Journal will present our annual Municipal 

Collaboration Summit. This event is an opportunity for people to learn 

about the benefits of collaboration which will save money and leverage 
the purchases and agreements for their towns. The event will highlight 
people who are already implementing positive changes, panel discussions, 
workshops, and Q and A with key leaders and a distinguished panel of 
experts will illuminate the many ways that municipalities can collaborate to 
gain efficiency, control costs and pass on the benefits to the taxpayers. 


Questions? Contact Amy Orsini at 860-236-9998 ext.134 or email aorsini@HartfordBusiness.com 
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MOVERS & SHAKERS 


NONPROFIT PROFILE 
The Connecticut Forum 


750 Main St., Hartford | www.ctforum.org 


To encourage the free and active exchange of ideas in forums that inform, 
challenge, entertain, inspire, and build bridges among all people. 


TOP EXECUTIVE 


Richard Sugarman, Founding President 


vate clients. 

Prior to joining FIA, Salak spent the last five years 
at Morgan Stanley as a financial advisor in their 
wealth management division. 


MacDermid, Reynolds & 
Glissman P.C. adds lawyer 


Susan Babcock White has joined Hartford law 
firm MacDermid, Reynolds & Glissman P.C. 

White previously served as general counsel of 
FirstLight Power Resources and Realty Finance Corp. 

She also worked in private practice at two re- 
gional law firms where she specialized in commer- 





Live, unscripted panel discussions among 
renowned experts and celebrities, and 
community outreach programs. 








Erika Youmans 
Sports Advisory Board appoints longtime 
athletic director Meiser as chair 





Longtime University of Hartford athletic director, 
Patricia H. Meiser, has been appointed chair of the 
Connecticut Sports Advisory Board, a division of the 
Connecticut Convention & Sports Bureau. 

The advisory board works with the CTCSB sales 
team to attract international, national and regional 
sporting events to Connecticut. 

Meiser recently retired as the athletic director 
and special assistant to the president at the Uni- 
versity of Hartford in West Hartford, after leading the 
Hartford Hawks program for more than 20 years. 

Meiser has been a member of the Connecticut 
Sports Advisory Board since 2012. 


Post-n-Track names new COO 


Rocky Hill’s Post-n-Track, which provides health- 
care management information logistics services, 
has appointed Jeff Goodman as the company’s 
chief operating officer. 

Prior to joining Post-n-Track, Goodman held se- 
nior leadership roles at General Electric and IBM. 

He also served as CEO of IBAX Healthcare Systems. 

Goodman has been an advisor to the senior team 
of Post-n-Track since 2007 and a member of its 
board of directors since 2010. 


KardasLarson adds new consultant 


Avon human resource consulting firm KardasLar- 
son announced that Lois Krause has been named 
a consultant. 

Previously, Krause was director of human resourc- 
es at Capewell Components Co. in South Windsor. 

She is on the board of directors of the Human Re- 
source Association of Central Connecticut (HRACC), 
where she serves as the co-chairperson of the com- 
munity relations committee. 


FIA names wealth advisory 
services associate director 


Windsor investment consultancy Fiduciary In- 
vestment Advisors LLC has hired Andrew Salak as 
associate director of wealth advisory services. 

In this role, Salak will focus on wealth manage- 
ment, financial planning and client relations for pri- 
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cial real estate transactions. 


Reid and Riege adds three 


Law firm Reid and Riege PC. has added three 
new attorneys to its Hartford office: John Paul Cal- 
lahan, Katherine Coleman and Desmond Ryan. 

Callahan is a member of the firm’s business law 
and nonprofit organizations practice areas. 

Coleman is a member of the firm’s individual cli- 
ent services practice area. 

Ryan is a member of the firm’s litigation practice area. 


Webster promotes new SVP 


Webster Bank in Waterbury announced the pro- 
motion of Kara Williams to senior vice president 
and director of internal audit. 

Williams joined Webster in 2012 from Pricewa- 
terhouseCoopers, where she served as senior man- 
ager in its Northeast Assurance practice. 


Tolland IT firm hires one 


OpenSky Corp., an information technology con- 
sulting firm in Tolland, has hired Mark Coderre as 
the national practice director for security services. 

Before joining OpenSky, Coderre was the execu- 
tive director of security strategy and risk manage- 
ment at Aetna. 

Coderre has also served on customer advisory 
boards for Stonesoft Corp., Netegrity, CA Technolo- 
gies Inc. and IBM/Tivoli. 


Redding senior living community 
names new Sales, marketing director 


Roberta Godden has been named director of 
sales and marketing at the Meadow Ridge senior 
living community in Redding. 

Previously, Godden served as regional sales 
manager for Present Seniority Inc. in Pleasanton, 
Calif., where she recruited, hired, trained and man- 
aged sales teams. 


VeraCore Software Solutions 
appoints client services director 


Rocky Hill’s VeraCore Software Solutions Inc. has 
named Erika Youmans director of client services. 

In her new role, Youmans will manage the firm’s team 
of product support specialists and will oversee support 
and training for VeraCore’s order fulfillment software. 


Hoffmann Architects promotes two 


Hoffmann Architects, an architecture and engineer- 
ing firm specializing in the rehabilitation of building ex- 
teriors, announced the promotion of two members of its 
Connecticut staff. 

Maureen Dobbins has been promoted to director of 
business development from senior business develop- 
ment manager. 

In her new role, Dobbins will be in charge of business 
development, sales, and company-wide marketing ef- 
forts across all three of the firm’s offices. 

Deborah Costantini has been promoted to senior 
architect from project architect. 

In her new role, Costantini will be responsible for 
leading project teams as well as working with the busi- 
ness development department. 


FY 2013 SUMMARY 


2013 2012 
Total Employees 14 15 
Total Assets $567,150 $626,761 
Total Liabilities $452,780 $461,845 


Contributions & Grants $936,371 $1,031,898 
Program Service Revenue $368,997 $553,423 
Investment Income $1,334 $2,489 
Other $0 ($4,013) 
TOTAL $1,306,702 $1,583,797 


Grants $0 $0 
Member Benefits $0 $0 
Salaries/Employee Benefits $597,769 $660,938 
Fundraising Fees $0 $0 
Other $759,479 $931,823 
TOTAL $1,357,248 $1,592,761 
MARGIN $(50,546) $(8,964) 


TOP PAID EXECUTIVES (FY2013) 


Base Salary Total Compensation & Benefits 
Richard Sugarman, 
Founding President VIGIE2 VIL Se 
Doris Sugarman, $140,442 $150,016 


VP and Executive Director 





United Bank CEO Bill Crawford, shown 
above, right, presented a $5,000 donation on 
behalf of the Rockville Bank Foundation to 
Connecticut Children’s Medical Center. 
The money will be earmarked for purchas- 
ing specialized toys and other resources for 
the hospital’s Occupational/Physical Therapy 
Program, which is designed to help children 
participate in normal activities, engage in play 
and sports and return to home or school. The 
check was made to Rob Keane, left, assistant 
vice president of development at Connecticut 
Children’s Medical Center. 

e@@e0e8 

Leadership Greater Hartford’s Com- 
mon Ground youth leadership program has 
received a $5,000 grant from the Lincoln 
Financial Foundation. Common Ground 
is a 15-week program that trains Greater 
Hartford high school students in leadership, 
diversity awareness, and community prob- 
lem solving. Since 1988, a diverse group of 
40 students, from urban and suburban high 
schools throughout the region, has partici- 
pated in Common Ground. 


The National Fund for Workforce Solu- 
tions recently awarded a $145,000 Social 
Innovation Fund grant to Workforce Solu- 
tions Collaborative of Metro Hartford. 
Workforce Solutions is a funders’ collabora- 
tive and network of public/private stakeholder 
organizations that helps meet area employer 
needs for a skilled workforce with a focus on 
unemployed and lower-income wage earn- 
ers. Workforce Solutions will direct this new 
$145,000 toward partnerships in areas of health 
care, manufacturing, and transportation. 

e@@e0e8 

Community Health Center Inc.’s 
Weitzman Institute has received a $299,997 
grant from Pfizer’s Independent Grant for 
Learning & Change. This funding will allow 
Weitzman Institute to establish an online pro- 
fessional learning community, called Pain- 
NET, focused on chronic pain management 
in the primary care setting. The goal of Pain- 
NET is to provide the highest quality of care 
to medically underserved patients, and in 
particular to those experiencing disparities 
in healthcare outcomes. 

e@@e0e8 

Girl Scouts of Connecticut has 
received a $60,000 grant from The Trav- 
elers Cos., to deliver the College Pathways 
program for girls in grades 9 -12 in Hartford. 
This grant will help fund the many offerings 
of the College Pathways program, which 
encourages the educational and career 
goals of urban Hartford girls. College Path- 
ways is an out-of-school activity that has 
meetings on aregular basis. 
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§ ECONOMICS 
Land area (sq. miles) 18 — Business profile (2013) 
Pop./sq. mile (2011) 2,840 Car Ay) “ge Sector | Units Employment 
Median age (2011) 39 q & = Construction 97 867 
Households (2011) 20,339 oo Manufacturing NA NA 
Median HH Inc. (2011) $48,438 PORTLAND/ ae Retail Trade 147 2,247 
dead Prof, Scientific and Technical Svcs 141 3,190 
Population (2012) om Admin, Waste Mgmt, Remediation 83 2,129 
2000 49,575 Sa Sa ad Health Care and Social Assistance 92 2,162 
2010 50,974 eee HADDAM Total Government 38 2,828 
2012 51,171 
2020 93,384 LABOR FORCE 
Commuters (2011) 

Race/Ethnicity (2012) Commuters into town from: 
White 27,411 East Hartford 3,216 |Vernon 979 
Black 12,652 Manchester 1,984 |South Windsor 954 
Asian Pacific 4,038 Educational attainment (2012) Hartford 1,949 |New Britain 728 
Native American 288 Persons age 25 or older Town % State % Glastonbury 1,155 |Windsor 703 
Other/Multi-race 6,782 High school graduate 12,686 36% 28% West Hartford 1,038 
Hispanic 12,198 Associate's Degree 2,486 7% 7% 

Bachelor's or more 6,676 19% 36% Labor Force (Residence) 26,341 
HOUSING Employed 23,758 
Housing stock (2012) GOVERNMENT Unemployed 2,583 
Existing units (total) 21,575 Government form Mayor-Council Unemployment Rate 9.8% 
% single unit 55.8% Total revenue (2012) $178,618,000 
New permits auth. (2012) 11 Per capita tax (2012) $2,101 Place of Work (2013) 
as % existing units 0.05% as % of state average 81.4% # of units 1231 
Demolitions (2012) 0 Total expenditures (2012) $176,696,000 Total Employment 28,975 
Residential sales (2011) NA Total indebtedness (2012) $60,368,000 Manufacturing Employment NA 
Median price NA as % of expenditures 34.2% 

per capita $1,180 TOP 5 GRAND LIST 
Top 5 Employers as % of state average 52.3% Company Amount % of Net 
Cigna Corp Annual debt service (2012) $9,758,000 United Technologies Corp $352.5M 13.1% 
Home Goods Distribution Ctr as % of expenditures 5.5% Goodwin College $75.5M 2.8% 
Kaman Aerospace Corp Equalized net grand list (2010) $3,966,619,309 Fremont Group $45.6M 1.7% 
Kamatics Corp per capita $77,517 Connecticut Light and Power $29.1M 1.1% 
Jacobs Vehicle Systems Inc as % of state average 53% Merchant Group $26.6M 1.0% 


Source: Connecticut Economic Resource Center, www.cerc.com 


WANTED: 


Sales Representative 
for Multi-Platform Regional 
Business News Organization 


he Hartford Business Journal is the premiere local business information 

source for Company owners and decision makers in Connecticut’s capital 
region. We are in print, on line, and in person. We enjoy an excellent reputation, 
and have won multiple national awards for business journalism. 

























IN THIS JOB YOU WILL : 
- Establish key partnerships with advertisers, event sponsors and the business community overall. 


- Integrate print, electronic, video and event sponsorship to help businesses achieve their 
marketing objectives. 


- Network at business and community events to build brand awareness and develop 
new marketing prospects. 


IN THIS JOB YOU WILL NEED: 


- Enthusiasm for sales and helping your prospects/clients succeed! 


proft sharing, insurance benef, vacation time,  HARTRORD BUSINESS JOURNAL 


cell phone and gas allowance and 401k plan. www.HartfordBusiness.com 
The Hartford Business Journal is part of Please send resume and cover letter 


multimedia, multi- title regional information 
company, serving our clients in print, online and 
in person across three states. 


HR director Debbie Amorelli at 
damorelli@nebusinessmedia.com 





www.HartfordBusiness.com January 12,2015 © Hartrorp Business JouRNAL 17 





Be a Part of Doing Business 
in Connecticut in 2015. 


In Print: 


oing Business in Connecticut is an annual 
D glossy four color magazine in print and 
digital format showcasing Connecticut's 
many economic development opportunities, 
and the attributes that make Connecticut a 


special place to work, live and play. 


ECONOMIC DEVELOPMENT | 


RESEARCH & INNOVATION | BUSINESS GROWTH 


Doing Business in Connecticut will examine 


the many advantages Connecticut offers 


Py Doing Business zz x 


ge te | 


Connecticut 


still revolutionary 


ONN 


GHIVERSITY OF CONNECTICUT 


| CTResources4biz 


INDUSTRY SPOTLIGHTS > 





Participation Opportunities: 


Presenting / Founding Sponsorships 
Noy o1 410) rey OLO) ANSTO ESTATI Os) 


Research ll 
aye lanversials 7 file: a\e 
YVUTITTUG OTl >) 


A PUBLICATION OF: 


HARTFORD BUSINESS JOURNAL 
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Why eens is 
better positioned 
than ever before 
for growth 


> State Incentives 
> Educated Workforce 
> Quality of Life 


View the digital edition and more 
at www.DoingBusinessinCT.com 





companies to grow their operations in the 
state and highlight why Connecticut is in 

a prime position to attract new business. 
Doing Business in Connecticut is designed 
to provide government officials, presidents, 
CEOs, owners, and top level executives an 


overview of resources. 


With favorable location, infrastructure 

and resources, as well as strong and 
coordinated support from state government, 
Connecticut is poised for change! Our 
talented workforce and drive for research, 
innovation and economic development 
positions us uniquely to foster business 
growth. Doing Business in Connecticut is the 


go to tool for our state in 2015. 


Online: 


www. DoingBusinessinCT.com 

In addition to housing the digital edition, 
this micro-site will be refreshed throughout 
the year with new information. It will be 

a useful extension of the print version to 


extend the reach, audience, and timeliness. 





m@ Industry Sectors 
m Key Employment Sectors 


m lop Reasons to do 
Business in Connecticut 


m Connecticut Fun Facts 
m By the Numbers Data 
mw And More 


www.HartfordBusiness.com 





PUBLISHING JUNE, 2015 PRINT AND ONLINE 
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Made in CT 
Covidien builds a $5 billion business in Connecticut 





QUICK LINKS 


Largest Chambers in Connecticut 
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Connecticut Department of Economic anc 
Community Development 








Be | | www. DoingBusinessinCT.com website 
| Carlin Construction: Building Connecticut 
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istripution Pian: 
Extended visibility and year-long presence 


Doing Business in Connecticut will be published in print, 
as well as available online! It will be distributed statewide, 


nationally and internationally to targeted audiences, through 
LARA A ' a —— a variety of partners and outlets. A minimum of 30,000 copies 
yl HWIGUUbl y | will be produced and distributed over a year long period. 
. 
! 


Still revolutionar y 








Statewide direct mail to: 


Hartford Business Journal readers: including Presidents, 

C-level executives and business decision-makers. 

State legislators and political figures; CEOs of Connecticut's top 
employers ¢ Chambers of Commerce © Healthcare ¢ Financial 
services ¢ Bio sciences ¢ Advanced Manufacturing 

e Pharmaceutical ¢ Research and Education 


=... | 


narin i 
| | 


i] | | y | "] } | | ih | 


eRe 
evolutionary 


Bonus distribution by: 


Hartford Business Journal statewide events including the 
Connecticut Business EXPO, Connecticut Family Business Awards 
and Best Places to Work in Connecticut Awards, Connecticut 
Department of Economic and Community Development, 
Sponsors and advertisers nationally and internationally 


Tyo 


For more information contact 
Donna Collins, Associate Publisher 
at 860-236-9998 ext. 121. 

Or dcollins@HartfordBusiness.com 


Publication Date: June, 2015 
Reservation Deadline: April 30,2015 


This Year’s Special Launch Event 
at the CT Business Expo: 


June 4, 2015! 





FA Business EXpo 
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EDITORIAL 


Lock-box approach could 
create fiscal accountability 


he new buzzword around the State Capitol is “lock box,” and it may be music to 
the ears of Connecticut business executives who have lost faith in state govern- 
ment’s ability to be fiscally responsible. 

Gov. Dannel P. Malloy during his State of the State speech last week proposed the 
creation of a secure transportation lock box that would ensure every single dollar 
raised for transportation is spent on transportation, now and into the future. That 
idea was pitched in response to lawmakers’ penchant over the years to raid the state’s 
special transportation fund to help fill deficits in other parts of the budget. 

That practice has caused the state to significantly underfund its transportation 
infrastructure, saddling Connecticut with billions of dollars in unfunded highway, road, 
and bridge projects, which the business community has identified as a key threat to 
future economic development. 

Meanwhile, Comptroller Kevin Lembo wants to create a new reserve system that 
would require automatic deposits into the state’s rainy day fund whenever the most 
volatile tax revenue streams produce one-time excess revenues. While Lembo didn’t use 
the term lock box, his plan would essentially have the same effect, requiring lawmakers 
to set aside a portion of future budget surpluses for economic downturns, rather than 
spend that money on new programs. 

Both Malloy and Lembo are proposing smart concepts, however, the specific details 
of the proposals will have to be weighed carefully before the business community can 
offer up its full support. 

We've backed the adoption of a constitutional amendment that would forbid lawmak- 
ers from raiding the special transportation fund. That practice is one of the key reasons 
Connecticut is now thinking about bringing back tolls to raise money for a chronically 
underfunded transportation budget. 

Any lock box, however, must have real teeth. The CT Mirror reported last week that 
states that have tried the lock-box approach have still seen some of their transportation 
funds diverted for other means. We also need Malloy and legislative leaders to outline 
where this transportation money will be invested. There are numerous projects, several 
with $1 billion or more pricetags, waiting in the pipeline, including reconstruction of the 
I-84 viaduct in Hartford. Taxpayers need to know which projects are at the top of the 
priority list and why. Money should be invested in initiatives that will have the greatest 
impact in promoting safety and economic development. 

Lembo’s reserve system proposal offers a partial solution to the state budget’s sus- 
ceptibility to economic downturns. 

The income, corporation business, and inheritance and estate taxes, which collec- 
tively makeup a substantial part of state revenues, mirror the cyclical ebbs and flows 
of the stock market and overall economy. In good times — when unemployment is low, 
workers are receiving wage increases and bonuses, and investors are earning dividends 
and capital gains — Connecticut’s coffers swell with an oversupply of money. But too 
often lawmakers have decided to squander those funds rather than save for recession- 
ary periods, causing the state to experience budget shortfalls in bad economic times. 

The state, for example, is facing a $1.3 billion deficit for the next two fiscal years, but 
only has about has about $500 million in its reserves, which equals just under 3 percent 
of the general fund. The state can build its reserve by up to 10 percent of the general 
fund, but has never reached that level of savings. 

By requiring lawmakers to set aside a certain percentage of budget surpluses for 
the rainy day fund, the state can safeguard against future deficits. However, lawmak- 
ers must also determine if the current levels of state spending are appropriate. Many 
in the business community would argue the state is spending too much money, and 
that building up sizable reserves during good times only protects the state’s huge 
money dispensing apparatus. 

What everyone can agree on, however, is that the continued threat of budget deficits 





must end. It’s a drag on the state’s economy. a 


Last week’s poll results: 
Do you use a financial/investment 
advisor to manage your wealth? 


51.7% Yes 
48.3% No 


Should CT reinstate tolls to pay 
for transportation projects? 


To vote, go online to HartfordBusiness.com. 
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RULE OF LAW 


The Tenet tipping point 


By John M. Horak 

he biggest Connecticut business news 
T of 2014 was the decision of for-profit 

Tenet Healthcare Corp. to withdraw 
from its planned acquisition of five financially 
challenged nonprofit Connecticut hospitals 
(Waterbury, St. Mary’s, Bristol, Manchester 
and Rockville). My first thought upon hearing 
the news was that Connecticut had “grabbed 
defeat from the jaws of victory.” 

Upon reflection, 
I found some solace 
in the old saw about 
“finding a silver lin- 
ing in every dark 
cloud,” hoping that 
the lining within 
this thunderhead is 
a wake-up call that 
nudges our regula- 
tory apparatus back 
into equilibrium. 

For readers not 
familiar with the matter, Tenet is the publicly 
traded owner and operator of 80 hospitals in 
14 states, and it would have brought to Con- 
necticut a massive injection of capital and 
operating efficiencies derived from service 
consolidation and its national buying power. 

Waterbury Hospital was the first hospital 
in the acquisition queue, but on Dec. 11, Tenet 
walked from _ that 
deal (and the others) 
because of onerous 
regulatory condi- 
tions imposed by the 
state. The conditions 
would give even first 
year MBA students 
heartburn. 

Here are just a few 
examples: no reduc- 
tion or relocation of 
inpatient or outpa- 
tient services for five 
years; no termination 
of certain identified 
service lines for seven years; no clinical work- 
force reductions for five years; and no increase 
in pricing levels for services, pharmaceuticals, 
or supplies for five years. 

The decision to withdraw was no small 
potatoes as Tenet and these hospitals had both 
invested over two costly years of effort in nego- 
tiations and discussions. 

While for-profit hospitals are increasingly 
common, the only for-profit in Connecticut is 
Sharon Hospital, which was sold to a for-profit 
operator in 2002. Irepresented Sharon Hospi- 
tal in that transaction so the three comments 
that follow are derived from having been 
through the legal and regulatory thicket. 

First, something is backwards. 

The imposed conditions are really operating 
covenants (though not this severe) that a person 
bringing money to the closing table (a lender 
or an equity investor) might attach to a loan or 
investment in a company. But here we have the 
reverse — the party bringing the money to the 
table (Tenet) is being told how it must use its own 
money to operate in Connecticut. 

The word chutzpa comes to mind — though 
regulatory dyslexia may be a more accurate 
description if we contrast driving away a com- 
pany bringing its own money to the state to 
preserve five vital institutions with the multiple 
millions the state has doled out to other for-profit 
businesses such as Cigna ($71 million), ESPN 





> Only time will tell if this 
massive defeat wakes us 
up in time to deal with the 
even darker clouds 
gathering on the health 
care horizon. 


($25 million), NBC Sports ($20 million) and Pratt 
& Whitney ($400 million in tax credits) to keep or 
attract them here. 

Second, when it comes to the issues of 
the uninsured, charity care, community ben- 
efit, an open emergency room and the like, 
the operations of for-profit and nonprofit 
hospitals have become so indistinguishable 
that members of Congress have actually 
questioned why nonprofits still deserve tax- 
exempt status. 

Moreover, the term nonprofit is a misno- 
mer because even nonprofit hospitals must 
operate with a financial profit or they will fail 
(the five nonprofits could never abide by the 
conditions imposed on Tenet). Both types of 
hospitals are paid by a combination of private 
insurance, Medicare and Medicaid (hospitals 
must treat Medicare and Medicaid patients 
even though both programs reimburse at 
rates below cost). 

For-profit hospitals and their sharehold- 
ers pay tax on profit earned and distributed 
as dividends at an average state and federal 
integrated rate of 56.5 percent. For-profit hos- 
pitals pay local property taxes and nonprofit 
hospitals do not. 

Finally, the money for-profits pay to buy 
the assets of nonprofit hospitals (Tenet would 
pay market value for the assets in addition 
to its future capital commitments) stays in 
the community in a charitable foundation to 
support area health 
needs. The commu- 
nity retains an asset 
of equal value to the 
hospital (the founda- 
tion) and still has a 
hospital. 

Third, let’s con- 
trast the NAACP’s 
input into the Water- 
bury Hospital regula- 
tory proceedings (it 
was a formal inter- 
vener), to the remarks 
Tom Swan, the execu- 
tive director of Con- 
necticut Citizens’ Action Group (CCAG), deliv- 
ered after Tenet announced its withdrawal. 

The NAACP rightfully pointed out the criti- 
cal challenges facing the Waterbury commu- 
nity — high rates of child poverty, low weight 
babies, unemployment, and teen pregnancy. 
Mr. Swan was quoted as follows in the CT 
Mirror: “Tenet has confirmed our worst fears 
about their intentions to plunder Connecticut’s 
hospitals and that they were not serious about 
addressing the health needs of our families.” 

Let me see if I have this right. The com- 
munity of needy Waterbury families is cur- 
rently being serviced by two financially chal- 
lenged hospitals. The state’s finding of fact 
noted that Waterbury Hospital had five con- 
secutive years of losses from 2006 to 2012, 
ranging from $2.5 million to $17.8 million, had 
defaulted on bond covenants, and had been 
impeded by limited access to capital, inade- 
quate reimbursement, aging facilities and an 
accrued pension liability. Plunder what Mr. 
Swan? The socially afflicted families are the 
folks most damaged by what happened here. 

Only time will tell if this massive defeat 
wakes us up in time to deal with the even darker 
clouds gathering on the health care horizon. 
John M. Horak has practiced law at Reid 
and Riege P.C. in Hartford since 1980. The 
views expressed are his own. 
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TALKING POINTS 


Customer-pleasing marketing and sales ideas 


By John Graham 


here’s an oversupply of useless, whacky, 
and just plain dumb marketing and sales 


ideas. For example, if someone says the 
best time to email customers is 10 a.m. on Thurs- 
days forget it. What if you're aiming at teachers, 
lawyers, nurses, Boomers or just about anyone 
else? One solution never fits everyone, even if 
they’re in the same market segment. So, forget 
about simple solutions 
to issues that require 
serious thought. 

Right at the top, an 
idea that makes sense 
must pass the useful 
test; it’s only good if 
it works — if it gets 
the desired results. 
Here are some useful 
marketing and sales 
ideas that will please 
your customers. 

1. Make them happy. Satisfied customers 
aren't necessarily happy customers. Happiness 
doesn’t come from being satisfied; it comes 
from the unexpected. The customer told the 
self-storage manager his lock didn’t fit on the 
locker and he needed to buy a new one. The 
manager grabbed one from the wall display 
and handed it to the customer. “Take this. We’re 
glad to have you here,” he said. That’s happy. 

And so is getting a free container of paint 
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mixed to the right shade to take home to see 
if it works. Or receiving a follow up email or 
phone call to see if all is well and to ask if they 
could do anything better. Happy is free ship- 
ping, easy returns, or a chat line. 

2. Dispel their doubts. Today’s cus- 
tomers are skeptical. Just because we say 
it’s so doesn’t mean they believe it. In fact, 
they probably don’t. Even so, businesses and 
salespeople say that “customers come first,” 
and that they’re trustworthy, reputable, and 
reliable. And no one believes them. No one. 

What can you do to become credible? 
A recent Nielsen study commissioned by 
inPowered points the way. According to 
Research Brief, the study indicates that 
expert content, or what they call “credible, 
third-party articles and reviews’ is the “most 
effective source of information in impacting 
consumers along all stages of the purchase 
process, across all product categories.” 

3. Spot their problems. More often than not 
customers may not even know they have a prob- 
lem and even if they’ve figured it out, they may 
not want to talk about it. Your value to customers 
rests in your ability to spot problems, many times 
those that others either ignore or fail to see. 

Youre the “primary care physician” that 
customers want. Anyone can sell “stuff” 
but only an expert salesperson can identify 
and come up with the right diagnosis for a 
troublesome issue. Now, here’s the kicker: the 
problems you spot don’t need to be related to 


> Satisfied customers aren’t necessarily happy 
customers. Happiness doesn’t come from being 
satisfied; it comes from the unexpected. 


what youre selling, and neither do they need 
to be something huge. It makes no difference 
because pointing them out shows you care 
about the customer, not just about the sale. 
4. Create their interest. After speaking 
with the new sales director for an insurance 
product, the consultant recognized why he 
seemed to be floundering. He was clearly 
competent, knowledgeable, and came witha 
good track record, but wasn’t fully engaged. 
Candidly, he didn’t know what to do to get 
moving quickly. He made phone calls when he 
had time, but the results were zilch. He was busy, 
but not productive. It was clear he didn’t have any 
understanding of why anyone should do busi- 
ness with him, which sent the message that he 
was just another salesperson to be ignored. 
How could he succeed without creating 
interest? His database was non-existent 
and he had no way to communicate with 
prospects (other to ask for business on the 
phone), no way to share helpful solutions, 
new information, and success stories that 
would attract their interest and help develop 
a reputation as the go-to person in his field. 


5. Engage them their way. Apps in them- 
selves aren't the key to getting close to custom- 
ers. There are good ones, but most fail to deliv- 
er the right results because they’re designed to 
serve senders, not users, which is the problem 
with just about all types of communication. 

To prove the point, close to 90 percent 
of apps are disregarded shortly after down- 
loading. However, some companies are offer- 
ing apps that are simple, user friendly, and 
provide customers with what they need. By 
understanding why, how, and when custom- 
ers use the app, companies boost their rele- 
vancy ad retention. All this sends the positive 
message that the customer is in charge. 

If you want to engage customers, start by 
asking what customers want and then follow 
through. a 
John Graham of GrahamComm is a mar- 
keting and sales strategist-consultant and 
business writer. He publishes a free monthly 
eBulletin, “No Nonsense Marketing & Sales.” 
Contact him atjgraham@grahamcomm.com 
617-774-9759 or johnrgraham.com. 


strategies for turning social network 
contacts into new business 


The 5+50+100 Rule for Turn- 

ing Your Business Network 
into Profits’ by Judy Robinett (McGraw 
Hill, $25). 

My friend Terry has over 12,000 Linke- 
dIn contacts and belongs to numerous 
online groups; he considers himself a 
networking superstar. Yet, when I asked 
him how much business 
his network produced for 
him, he meekly said, “Very 
little.” There are too many 
Terrys in the networking 
world. They have thousands 
of contacts and no strategy 
for leveraging the knowledge 
and connections of those 
contacts. Robinett provides 
the remedy: a networking 


4 H ow to Be a Power Connector — 


9 gater 


CONN ECTOR 


The 





for Turning b bce 


Jim Pawlak 


certain of your 5+50+100 con- 
tacts deserve more attention 
while others should change in 
priority, and others should be 
replaced. 

When it comes to replacing 
contacts, do you have a list of 
potential additions? Do you 

have a written plan on how 


strategy template Business Nerwors fear ante ie ae 

. Profits : 
It starts with understanding u Be aa BIN ET! works of existing contacts 
that quality and your time (and Varia cae ween to reach them? 


theirs) counts. Let’s focus on 

quality first. Identify your Top 

5 (ie. almost daily connection), Key 50 (ie. 
important relationships with fairly regular 
interaction), and Vital 100 (i.e. touch base at 
least once amonth). Examine your 5+50+100 
with these questions in mind: “What do you 
bring to the relationships?” “What do they 
bring to you?” “What could you do to enhance 
the give and take to build two-sided value?” 
Based upon your answers, you may find that 
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As for time, you have 

a full plate; your contacts do, too. 

When you make contact, are you touch- 
ing base or are you providing value? 

She then defines the essentials of a 
strong network — wide, deep and robust. 
Contrary to “Terry” thinking, wide isn’t 
about numbers. It’s about diversity 
among connections. Those from differ- 
ent industries, professions, skill sets, cul- 
tures, ages and interests will provide you 





> If you want your network to generate business, 
you need to reach and interact with decision 
makers. You don’t want them to view you as 
‘a peer of their subordinates.’ 


with a broader perspective of what is and 
what may happen. These connections 
push the boundaries of your comfort zone 
ever outward and minimize blind spots 
related to congruent thinking. 

Robinett identifies three layers of 
deep: 1. Multiple connections within each 
diverse segment of your network. The 
more contacts you have in a given area, 
the more likely you'll be able to find what 
youre looking for. 

2. Everyone in your network has anetwork. 
Get to know their connections by asking for 
referrals. Just post aleading question like: “I’m 
looking for information about...; do you know 
someone who could help me?” Doors open 
wider through referrals than the “I would 
like to add you to my professional network” 
route. Once you make contact, circle back and 
acknowledge the source; a “thank you” shows 
he/she that their input was valuable. 

3. Power connectors make connecting 
“upward” their priority. If you want your 
network to generate business, you need to 


reach and interact with decision makers. 
You don’t want them to view you as “a peer 
of their subordinates.” 

Relative to robustness, think in terms of 
responsiveness. Do your contacts promptly 
return your calls and emails? Are they help- 
ful? Will they grease the skids with those to 
whom they’ve referred you? 

Ashared set of values are equally impor- 
tant. While diverse, your contacts should 
share trust, fair play and respect. You won't 
be able to assess these values until there’s 
ongoing interaction. 

Ensuring your network becomes and 
stays robust depends upon your ability to 
“work as hard to link members of their net- 
works with one another.” Linkage shows 
you care about their connecting their dots. 

Networking’s bottom line: People pro- 
vide answers and influence, and access to 
decision-makers. Choose wisely. a 
Jim Pawlak is a nationally syndicated 
book reviewer. 
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& MORE 


GOODWIN COLLEGE AND CT RIVER ACADEMY VOLUNTEER AT BOYS & GIRLS CLUBS 
OF NOTE = 


DANGREMOND AWARDED PRESTIGIOUS GOODWIN 
MEDAL BY WADSWORTH ATHENEUM MUSEUM OF ART 


‘| 


The Wadsworth Atheneum Museum 
of Art awarded its board of trustees 
President David W. Dangremond the 
prestigious Goodwin Medal. 


The Goodwin Medal is awarded on 
occasion to individuals who have ren- 
dered extraordinary service to the muse- 
um. Dangremond started as a 
Wadsworth Atheneum trustee in 1992, 
serving as chair of the museum’s cura- 
torial committee for 12 years, co-chair- 
ing the director search committee in 2008, and chairing the muse- 
um’s first ethics committee. 





He has also served on the museum’s executive, strategic planning, 
building, architect selection, finance and Austin House committees. 


ENGINEERING NEWS-RECORD 
RECOGNIZES HARTFORD LAWYER 


Hinckley Allen Partner Peter J. Martin 
was recently recognized by Engineering 
News-Record as one of the Tri-State 
area’s Top 20 under 40 for 2015. 
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P Goodwin College’s MOVE and WISE program recently hosted a cookie decorating workshop for members of the Boys & Girls Clubs of Hartford. 
Students from Connecticut River Academy and their mentors from Goodwin College provided sugar cookies for Boys & Girls Clubs of Hartford’s 
members to help decorate and enjoy. The program pairs students at Connecticut River Academy with mentors from Goodwin College to meet 
twice a month, as well as to participate in a group community service session once a month. The MOVE and WISE program selected the 
Asylum Hill Unit of Boys & Girls Clubs of Hartford to host December's group community service session. 





Martin is a construction litigator who 
represents general contractors, con- 
design professionals and sureties in 
court, arbitration and mediation. 





MIDSTATE MEDICAL CENTER NAMES VOCOLA 
ITS 2014 CRYSTAL OBELISK AWARD WINNER 


Meriden’s MidState Medical Center 


f named Jan Vocola as the 2014 recipient 
sual ll of the Crystal Obelisk Award. 
Se FS) Ss + Vocola was recognized for her energy in 
RY promoting MidState Medical Center, its 
*. employees, programs and services for the 


past 40 years. While employed at 
Meriden-Wallingford Hospital as a respira- 
tory therapist early in her career, she was 
instrumental in establishing an outpatient 
pulmonary rehabilitation program for 
patients with lung problems called “The Better Breathing Club.” 





She also partnered with Meriden and Wallingford elementary schools to 
introduce asthma education programs. 
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SIMSBURY’S MCAFEE WINS ACCOLADES gil cee serene enhanc eri orl 
FOR MOTIVATIONAL SPEAKING BLOG Pp 7 alas program. y p g 


Operation E.L.F.,, which helps to support the families of Connecticut National Guard troops already deployed or preparing to deploy overseas, and 
who also suffer financial hardship as a result of their call to active duty. Pictured, from left, are: Howard Hill, owner of Howard Hill Funeral Services; 
Stephen King, president of CFDA; Rebecca Lautenslager, funeral director at Shaughnessey-Banks Funeral Home; Bob Arrington, president-elect of 
NFDA; and John Cascio, executive director of CFDA. 


Simsbury motivational speaker, author, and executive presentation 
coach Kathy McAfee was recently named a winner in the prestigious 
“Women World Awards” in the category of Best Blog 2014. 


McAfee received the top honor of a gold award for her weekly career 
blog “Networking Ahead,” which combines many different principles 
and practical advice to help professionals elevate their talent and influ- 
ence through better networking, leadership and communication skills. 


MURTHA CULLINA LEADS TOYS FOR TOTS DRIVE 


| 

, P Hartford law firm Murtha Cullina’s Francis 
J. Brady, who is an attorney, recently 
coordinated a Toys for Tots drive sponsored 
by the U.S. Marine Corps. For two weeks a 
collection bin was placed in the firm’s 
Hartford office. During that time, attorneys 
and staff filled the toy box with donations 
for local children in need. In the photo are 
a group of attorneys and staff from Murtha 
Cullina’s Hartford office who recently 
participated in the Toys for Tots drive. 


Her blog, named after her book “Networking Ahead for Business,” has 
been motivating readers for the past four years. The annual Women 
World Awards program encompasses the world’s best in leadership, 
innovation, organizational performance, new products and services, 
women case studies, and customer satisfaction programs from every 
major industry. 


Please Note: All electronic submissions for Accolades should be 
sent to accolades@HartfordBusiness.com. For more information 
about the Hartford Business Journal’s Accolades Page, please visit 
www.HartfordBusiness.com. 
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KNOW YOUR OPTIONS. 


If you're an AT&T customer, your telecom provider is changing* So we at Cox Business 
WV OlU] OM <oMcont-].<oMualicme)o) ole) aaul alin mconlaligelelUle-MelU|ac\-1\V-oe-] ale mal\Vit-MelUMCOn tau IMU 

as your new provider. We've served the Connecticut area for more than 15 years and 
Ta\iessitcre Mm aalliiColarcmlamualsmeolanlanle)alinva-|(elaremuaroM(-\ VAN A oMUcMat-lealcrem- Malice) a MOlmiadU im iig 
our customers by providing them with the services and support they need. And we 
make it easy to get the same for your business: 


1 Call (866) 791-2044 or visit coxbusiness.com/switchnow 


2 Get a custom solution for your business 


Our local team is available 24/7, so you can trust us 
to give your business the service it deserves. 


SPEAK TO A COX REPRESENTATIVE 
CALL TODAY (866) 791-2044 COX 


*AT&T Press Release, Dec 2013. http://www.att.com/gen/press-room?pid=25160 &cdvn=news&newsarticleid=37344&mapcode=corporate. © 2014 Cox Communications, Inc. All rights reserved. 
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